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Jucuummba «HOCTpaHHBIM S3bIK» OTHOCUTCA K 0a30BOM 4acTM AMCUUIUIUH
COLIMAJILHO-TYMaHUTapHOIO0 MoayJs. B mporpamme mnpeacraBiieHbl NEpPEUEHb IUIAHUPYEMBIX
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JUI TPOMEKYTOUHOW aTTeCTalluM, NPUBOIUTCS Y4EOHO-METOIUYECKOe U HH(POPMALUOHHOE
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1. HaumMeHoBaHHe TUCHHUILIHHBI

WMHOCTpaHHBIN A3BIK

2. llepeyeHb mNJIaHWMPYEeMBIX Ppe3yJbTATOB OCBOEHUSI 00pa30BaTeJbHON INPOrpamMMbl
(mepevyeHb KOMIETEHIMI) ¢ yKa3aHHeM HHIMKATOPOB MX JOCTHKEHHS] U IJIAHHPYEMBbIX
pe3yJbTaToB 00y4eHHs 110 JUCHHUILINHE.

HucuunnmHa «MHocTpaHHbld s3bIK» 1O HampasieHuto 42.03.01 Pexnama U CBS3U C

OOIIECTBEHHOCTRIO»  mpodmib  «/HTErpUpOBaHHBIE  KOMMYHUKAllUW»  O0ECTeUnBaeT
dbopMHUpOBaHHE CIEAYIOMIMX KOMITCTCHIIHN:
Kox HaumenoBann | UHaukaTopbl Pe3yabTarsl o0yueHust
KOMIIETEHIIHH | € JOCTHKEHHS (ymenust H 3HAHUA),
KOMIIETEHIIMH | KOMIIeTeHI M COOTHECEHHbIE c
KOMIIeTeHIUAMM/UHIUKATOPA
MH JOCTHKEHH S
KOMIIETeHIIMH
VK-3 Crocobexn 1.Wcnonb3yet 1. 3HaTh: NPUHITUIIBI JICTTOBOM
MPUMEHSATD WHOCTPAHHBIN A3BIK B KOMMYHUKAIIUU B YCTHOU U
3HAHUA MEXINYHOCTHOM MUCbMEHHOU (popmax;
MHOCTPAaHHOTO | OOILIEHUU U CHELM(PHUKY UCIIOJIb30BAHUS
SI3bIKA Ha npodecCuoOHAIBHON BepOAIbHBIX U HEBEPOATBHBIX
YpOBHE, NeSTeIbHOCTH, BRIOUpast CPEIICTB B CHUTYaIUAX
JIOCTaTOYHOM COOTBETCTBYIOIIHE MHOS3BIYHON KOMMYHHKAIINH;
TS BepOabHBIC U 0COOCHHOCTH MEXKINYHOCTHOM
MEXIIMYHOCTHOT | HeBepOaIbHBIE CPENICTBA KOMMYHUKAIUU TIPH
0 OOIIEHMS, KOMMYHUKAIUU MEXKYJIbTYPHOM OOIIIEHUH;
yueOHOM 1 coJiepKaHUuEe OCHOBHBIX
npodeccruoHalb WHOSI3BIYHBIX
HOH npo¢eCCHOHATBLHBIX MTOHATHUH;
JIeATEIIEHOCTH YMETh: UCTIOIh30BATh

UH(POMAITMOHHO-
KOMMYHHKAIIHOHHBIE
TEXHOJIOTUH TIPH MTOUCKE
HeoO0xouMoi nH(opmanuu B
npoliecce pereHus
CTaHJAPTHBIX
KOMMYHHKATHBHBIX 337a4 Ha
TOCYJapCTBEHHOM U
WHOCTPaHHOM (- bIX) SI3bIKaX;

2.Peanuzyet Ha
WHOCTPAaHHOM SI3BIKE
KOMMYHUKaTHBHbIE
HaMEpEHHsI YCTHO U
MUCHMEHHO, UCTIONb3YS
COBpPEMEHHBIE
nH(pOPMAIMOHHO-
KOMMYHHUKAI[IOHHbIE
TEXHOJIOTHH

2.3HaTh: BUJIBI
KOMMYHHUKATHBHBIX
HaMEpEHUi1; COOTHOILIICHUE
KOMMYHHKaTHBHBIX HAMEPECHUI
C 3aMBICJIOM U LIEJIBIO PEUYEBOU
KOMMYHHKAI[HHU; TUITOBBIC
MIPUEMBI U CIIOCOOBI
BBIPAKCHHUS
KOMMYHHKaTHBHBIX HAMECPCHUI
Ha UHOCTPAHHOM SI3bIKE B




YCTHOW U MMCbMEHHOW peuu;
MPUHIUIIBI TOHUMAHUS
KOMMYHHKATHBHBIX HaMEpEHUH
cOo0ECEIHUKOB; CIIOCOOBI
HCITOJIb30BaHHUS
MH(POPMAIIMOHHO-
KOMMYHHKATHBHBIX
TEXHOJIOTHii B OOIICHUN HA
UHOCTPAHHOM SI3BIKE;

3. Ucnionb3yeT nmpueMsl
MyOJUYHOM peuu 1
JIeTIOBOTO H
poheCCUOHATLHOTO
JIMICKYPCOB Ha
WHOCTPAHHOM SI3bIKE

3. 3uark:

- YHUBEPCAIbHBIC PU3HAKU
IIEJIOBOTO CTHISA U OCOOEHHOCTH
yOJMYHBIX BBICTYIUICHUN;
YMETh:

-CIeU(PUIIMPOBATE
YHI/IBepCEUII)HI)Ie HpI/I3HaKI/I
JIEJI0OBOTO CTHJIA U OCOOEHHOCTHU
yOJIMYHBIX BBICTYIUICHUN
IPUMEHHUTEIBHO K
KOHKPETHOMY UHOCTPAaHHOMY
SI3BIKY.

4. JleMOHCTpUpYET
BJIaJICHUE OCHOBA
aKaJeMHYICCKOM
KOMMYHUKAIUU U
pEYEBOr0 ATUKET
HA3y4aeMOro
WHOCTPAHHOTO SI3bIKa

4. 3HaTh:

- HayYHYIO TEPMUHOJIOTHUIO 110
CBOCH CIIEIMAILHOCTH Ha
MHOCTPAHHOM SI3BIKE;

YMETh:

- IeNaTh yueOHO-HayYHbIe
MPE3EeHTAlUA Ha MHOCTPAHHOM
SI3BIKE;

5. I'pamoTHO 1

3¢ PEeKTUBHO MONB3YETCS
MHOSI3bIYHBIMU
HMCTOYHUKAMHU
uHpopMaIu

5. 3HaTh:

- CTaHJaPTHYIO CTPYKTYPY U
0COOEHHOCTH 0(pOPMIICHHS
HAYYHBIX U HHBIX TEKCTOB Ha
MHOCTPAaHHOM SI3bIKE;

YMETh:

OTIEpPaTUBHO OPUEHTUPOBATHCS B
WHOSI3BIYHBIX MCTOYHUKAX
UH(pOpMaIIKH, ONHPAsCh HA
3HaHUSA O CTaHJIAPTHOU
CTPYKTYpE Pa3IUYHbIX TEKCTOB
Ha KOHKPETHOM HHOCTPaHHOM
SI3BIKE.

6. [Iponynupyer Ha
MHOCTPAHHOM $I3BIKE
MMCbMEHHBIE PeUeBbIe
IIPOU3BE/ICHNUS B
COOTBETCTBUH C
KOMMYHHUKaTUBHOU
3aauyen

6. 3HaTh: O BIMSHUU CTHJISI pEYU
Ha €€ MICUXO0JIOTUYECKOE
BOCIIPHSITHE;

YMETh!

- BBIOMPATh ONTUMAJIbHBIE
JIEKCUKO-TpPaMMaTHYECKUE 1
CTHIIUCTUYECKHE PECYPCBHI
MHOCTPAHHOTO S3bIKa, UCXOIS
13 criel(UKH KOHKPETHOM




‘ KOMMYHHKaTHBHOﬁ 3aga4u.

3. MecTO IMCUMIVIMHBI B CTPYKTYpPe 00pa30BaTeIbHON NMPOrpaMMbl

JucuunimHa

«MHOCTpaHHBIN

SA3BIK»

ABIIACTCA

00s13aTeIbHBIM

KOMIIOHCHTOM

npo(ecCHOHANLHOM TMOATOTOBKM 0OakanaBpa H BKJIHOYEHA B OOMIETYMAHWTAPHBIA ITUKI
o0s3arenpHol yacTu 42.03.01 - Peknama u cBsi3u ¢ oodmectseHHOCThIO, OIl «Peknama u cBs3U C
00IIeCTBEHHOCTHIO», MPoduib «HTerpupoBaHHbIE KOMMYHUKAIIUI» OYHON (OPMBI 00ydeHUsI.

4, O0beM JIMCUMILUIMHBI B 3a4YeTHBIX €IHHUIIAX M B aKajJeMHYeCKHX dYacax ¢
Bbl/IeJIecHHeM 00beMa ayJAuTOPHOW (JIeKIIUM, CeMHHApPbl) M CAMOCTOSITEJbHON PadoThl
o0yuawiuxcs (B ceMecTpe, B CECCHIO)

Ounas ¢opma o0yuenus 2025 roga npuema Tabauna 1
Buj yueonoii Bcero (B 3/e | Cemectp Cemectp Cemectp CemecTp
padoThI O M yacax) (moayasb) 1 | (mopgyas) 2 | (Moayas) 3 | (Moayasb) 4
AMCUUIIMHBI (B yacax) (B yacax) (B yacax) (B yacax)
Oomas 8/288 72 108 36 72
TPY10eMKOCTh
AUCHUILIMHBI
Konumaxkmnuasn 168 50 50 34 34
paboma —
Ayoumopnuie
3anAmus
Jlexknnu - - - - -
CemuHapsl, 168 50 50 34 34
MPaKTUYECKHE
3aHSTHS
CamocrosiTe/ibHAA 120 22 58 2 38
pa6ora
Bun tekymero KOHTPOJIbHbBIE - KOHTPOJIbHAS - KOHTpPOJIbHAs
KOHTPOJISI paboThI pabota pabora
Bun 3a4eTHhl, 3auer 3auer 3auer 9K3aMEH
MIPOMEKYTOUHOMU JK3aMEHBI
aTTecTaluu

5. Copep:xkaHue JMCHUIUVIMHBI, CTPYKTYPMPOBaHHOe MO0 TemaM (pa3aejam)

AUCHUIUIMHBI € yKa3aHMeM HX 00beMOB (B aKaJeMHMYeCKHX 4acax) ¥ BHIAOB Y4eOHBIX

3AHATHH

5.1. Copepxanue TUCUMIIIMHBI

TemaTnka 00y4yeHus

Y4eOHO-mO3HABaTebHAs, NPO(ecCHOHAIBHAS U MEXKKYJIbTYPHAas cepa o01eHnst

1 kypc

Tema 1. OOmecTBo Kak rinodanbHas ayautopus. IIpobGiaemsl raobanu3anu: IpeuMyIiecTBa u
HEJIOCTaTKA. MaHMITy IMPOBaHKE COIMATBHBIMU MEANA KaK MoMuTH4Yecknii nHCcTpymeHT / Culture
and its Impact.

Tema 2. CBs3u ¢ oOmiecTBeHHOCTHI0. CpeacTBa MaccoBoi MH(MOpPMAIUU: UHTEPBLIOUPOBAHNE.
OyHKIUY yIpaBJIeHUs CBA3IMU ¢ o0miecTBeHHOCThIO /Public Relations.
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Tema 3. Mapketunr. Ycnemnas opranuszauus. I[IponsBoacTBeHHas (MpOIyKTOBas) MOJUTHUKA.
Crpareruu rienoobpasoBanus / Marketing.
Tema 4. Pexiiama kak HeoTbemiieMas 4acTb >KM3HU. OTpULATENbHBIE U IOJIOXKUTEIbHBIC

s dextol pexnambl. Cozmanue Openaa / Advertising.

2 Kypc

Tema 1 (5). Digital-peknama u ricuxosorust morpedutens B cetd. OCHOBHBIE
BUBI HHTEpHET-TIpoaBIkeHus / Digital Marketing.
Tema 2 (6). MapkeTuHroBble KOMMyHUKauu. Opranu3anusi KOMMYHUKAIIMOHHON A€ TEIbHOCTH
/ Customer Relationship Management.

5.2. YuyeOHO-TEeMAaTHUYECKUI IIJIAH

2025 roaa mpuema, ouHasi popma o0yueHust Tabauna 2
Ne Tpyno€mMKOCTb B yacax Dopmsbl
Hanvenoparie Bcero Aynuropnas pabota Camocrosr TERYIIETO
TEMBI KOHTPOJIS
(paznena) Hpakruye B T.1. cbHad yCIeBaeMOCTH
CIIATUTHHEL obuwia |neku| ckuew | samsrusp | Padora
s WU | CEMUHApC | MHTEPAKTHB
ayauT KHe HBIX
opHas 3aHsATHS | (hopmax
Tema 1. OOuiecTBO Omnpoc; ycTHBIH
Kak rino6anbHas OTBET
ayAUTOpHSI. (MHIUBUTYaTbHBI
ITpobnembl nu
rI100anu3alnu: (GpOoHTaNbHBIN);
peuMyIIecTBa pOBEpKa
Y HEJIOCTaTKH. JIEKCHUYECKUX U
ManunynupoBaHue rpaMMaTHYeCcKHX
COLMATbHBIMA yIpaKHEHHIH;
Mmenua CJIOBapHBIN
KaK MOJINTHYECKUH JIKTAHT;
UHCTPYMEHT JIEKCHKO-
rpaMMaTH4eCKHiIl
54 34 - 34 34 20 nepeBo;
MpoBepKa
JIMAJIOTHYECKUX
BBICKA3bIBAaHUM;
Oecena;
MTUCHMEHHBIC
paboThI; TUKTAHT;
MpoBepKa
YCIIBIIIAHHOTO
W/nnm
IPOYUTAHHOTO C
HIOMOILBIO
U (POBBIX
CHCTEM
Tema 2. CBsizu ¢ 54 34 ) 34 34 20 YcTHBII onpoc
00IIECTBEHHOCTHIO. (MHAMBU Yy ITbHBI




v

CpencrtBa ,
MaccoBOM (bpoHTaTBHBII);
UHpOpMaLUu: IIPOBEPKa
MHTEPBbIOMPOBAHU JEKCUYECKUX U
e. IrpaMMaTH4YECKUX
OyHKIHH YIPA)KHEHU;
yIpaBICHUS IIMCbMEHHBIN
CBSI35IMU C CJIIOBapHBIN
00I11€CTBEHHOCTBIO JUKTaHT; pOJIEBas
Urpa; Tect
Hroro 3a 1 72 | 68 68 68 40
cemecTp
Tema 3. YcrHblii onpoc
MapkeTHHTr. (MHAMBUTyaNIbHBI
[TponsBoacTBeHHas u,
(mpoxykTOBasi) (GpOHTANBHEIN),
MIOJINTHUKA. IIPOBEpKa
Crparerun 54 34 34 34 20 JEKCUYECKUX U
LIEHOOOpa30BaHUs rpaMMaTH4YECKUX
YIPA)KHEHU;
IIACbMEHHBIN
CJIIOBapHBIN
JUKTAHT; poJIeBas
urpa
Tema 4. Pexiama Omnpoc; ycTHBIN
KaK HeoTbemJieMas OTBET
4acTh KU3HHU. (MHIUBH Iy IbHBI
OtpunarenabHble U nu
MIOJIOKUTEIIbHBIE (bpoHTaIbHBII);
3¢ deKTh IIPOBEpPKaA
JIEKCUYECKUX U
rpaMMaTu-
YECKUX
YIPA)KHEHUI;
CJI0-BapHbIN
JTUKTaHT;
JIEKCUKO-
54 34 34 34 20 rpaMMaTH4eCKUN
NEPEBOI;
MpOBEpKa
JTUAJIOTUYECKUX
BBICKA3bIBAaHUM;
Oecena;
MMCbMEHHBIE
paboThI; TUKTAHT;
MIpOBEpKa
YCIIBIILIAHHOTO
W/WITU TIPO-
YUTAHHOT'O C
IIOMOIIBIO
U (POBBIX
CUCTEM




Hroro 3a 2
ceMecTp

108

68

68

68

40

KonTponbHas
paborta

Tema 5. Digital-
pekiiaMa u
MICUXOJIOTHSI
noTpeOuTens B
cetu. OCHOBHBIE
BH/JIbI UHTEPHET-
IIPOJIBH>KECHHSI.
Taprerusr.

54

34

34

34

20

Onpoc; ycTHbIN
OTBET
(MHAUBUTyaNTbHBI
Hu
(bpOHTANIbHBIN);
MpoBEpKa
JIEKCUYECKHUX U
rpaMMaTHYECKUX
YIPaXXHECHUH;
CJIIOBapHBIN
JTUKTaHT;
JIEKCUKO-
rpaMMaTH4YeCKUi
EepEeBO/;
poBEpKa
JTUATIOTHYECKUX
BBICKA3bIBAaHUM;
Oecena;
MUCHbMEHHbBIC
paboTHI;
rpynmnoBas
IPOSKTHAS
pabora;
pedepupoBanue
CTaThH; MPOBEPKA
YCJIBITIIAHHOTO
u/vim
MIPOYUTAHHOTO C
IIOMOIIBIO

1 (ppoBBIX
CUCTEM

Tema 5. Digital-
pekiiama u
MICUXOJIOTHS
noTpeduTens B
cetu. OCHOBHBIE
BHJIbI UHTEPHET -
MIPOJIBYKCHHSI.
Taprerusr.

54

34

34

34

20

Omnpoc; ycTHBIN
OTBET
(MHAMBUYaJIbHBI
nu
(bpOoHTaNbHBIN);
IIpOBEpKa
JIEKCUYECKUX U
rpamMmaTH-
YECKUX
YIPaXHEHUH;
CJIOBapHBIN
JUKTAHT;
JIEKCUKO-
rpaMMaTH4ECKUI
IIEPEBON;
IIpOBEpKa
JUATOTUYECKUX
BBICKA3bIBAHUM;




Oecena;
MUCHMCHHBIC
paboTHI;
TPYIIIOBAs
POEKTHAs
pabora;
pedepupoBanue
CTaThU;
poOBepKa
YCJBIIIIAHHOTO
u/nim
MPOYUTAHHOTO C
TIOMOIIIBIO

U (HPOBBIX
CUCTEM

Hroroza3
cemMecTp

36

34

34 34 20

Tema 6.
MapKkeTHHTOBbIE
KOMMYHUKAIIAHU.
Opranuzanus
KOMMYHUKAI[THOHHO
U IeATEeIbHOCTH.
Pois o01miecTBeH
HBIX OTHOIICHUM
(cTIOHCOPCTBO)

54

34

34 34 20

Omnpoc; ycTHBIH
OTBET
(MHAMBUTYaTTbHBI
1787}
(bpoHTATBHBII);
IIpOBEpPKa
JEKCUYECKUX U
rpaMMaTHYECKUX
YIPa)KHEHU;
CJIIOBapHBIN
JTUKTAHT;,
JIEKCUKO-
rpaMMaTHYeCKHIl
[IEpeBO;
IpOBEpKa
JINAJIOTUYECKUX
BBICKA3LIBAHMIA,
Oecena;
MMUChbMEHHBIC
paboThI; TUKTAHT;
MIpOBEpKa
YCIIBIIIIAHHOTO
W/nnm
MPOYUTAHHOTO C
MTOMOIIBIO

U (POBBIX
CUCTEM

Hroro 3a 4
ceMecTp

72

34

34 34 20

Kontpoabnasn
padora

B nessom nmo
JUCHUILINHE

288

168

168 168 120

Kontpoabnasn
padora

Hroro B %

100

100%
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5.3. Conep:kanne ceMMHAPOB, IPAKTHYECKUX 3aHATHI

Tabauua 4

HaumenoBanue
TeMbI TUCIUIIJINHBI

IlepeyeHb BONPOCOB /sl 00CYKAeHHUS HA

CEeMHHAPCKHX, MPAKTHYECKUX 3aHATHSX,

peKoMeHyeMble HCTOYHMKH U3 pa3/ieioB

8,9 (yka3biBaeTcsi pa3zies U MOPSAAKOBBIN
HOMepP UCTOYHHKA)

®opMbI IPOBeIeHUA

Tema 1. OOwiecTBO
KakK riodajpHas
ayIUTOpHSL.

OOmecTBO Kak Trio0aimbHas —ayIUTOpUS;
rinofanu3anusi; ro0aabHass KOMMYHHKAIIHS,
rjao0anpHas pekiama; IOJIOKUTEIbHbIC |

OTpULIATENIbHbIE  CTOPOHBI  [I00ANM3ALINN;
MEXIyHapOaHas pexiiama;
MaHHUITYJIMPOBAHHE B pekname;

MYJIBTHKYJIbTYpanu3M; counanbueie CMU B
IIOJINTHUKCE.
Pexomenayemblie ucrounuku: 8.1., 8.2.,9

CemuHapsl ¢
MCTIOJIb30BaHUEM

U (ppoBBIX
00pa3oBaTeIbHBIX
pecypcoB, OH-JIaliH
maThopm:
¢bpoHTaTBHOE
o0cyXIeHnEe
IpeaMeTa/coiepKaHms
MeYaTHOT0/ay 110
TEKCTa; YCTHbIE/
MUCHbMEHHBIC
yIpaKHEHUS Ha
MPUMEHEHNE TOHATUI/
TEPMUHOB

10 TEME; BBITIOJTHEHUE
JIEKCUYECKUX/
rpaMMaTHYEeCKUX
YIPaKHEHU;
IIPOBEICHUE POJIEBOU
UTPBIL; TUCKYCCHS;
HanucaHue JIeJI0BOrO
MUChMAa-TIPUTIIAIICHUSI.

Tema 2. CBsa3u ¢
00ILECTBEHHOCTHIO.

CBs131 ¢ 00IIECTBEHHOCTHIO; PA3TUIHBIC
noaxoAsl Kk PR; MexxnyHapoaHas pexkinama;
rnobanpHBIN PR; pexkiama u mpomarana;
pOJIM B YIIPABJICHUH CBS3SIMU C
00111eCTBEHHOCTHIO; TTPOBEICHHE HHTEPBHIO
s CMU; “MUIDK CIIENIUAITMCTOB MO CBS3IM
C OOIIECTBEHHOCTHIO M ATHYECKUM KOJEKC.
Pexomennayembie ucrounnku: 8.1., 8.2., 9

CemuHapsl ¢
HCIOJIb30BaHUEM
U poBHIX
00pa3oBaTeNbHBIX
pecypcoB, OHJIaH
iarhopm:
TPYIIIOBOE/TIapHOE
o0CyXKIeHHe
npeaMeTa/coepKaHus
MEeYaTHOTO/ayTu0
TEKCTa; yCTHHIE/
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MUCHEMEHHBIE
YIOpaKHEHUS Ha
MIPUMEHEHHUE MTOHATUT/
TEPMHUHOB

10 TeEME; BLITTOJHEHUE
JIEKCUYCCKUX/
IrpaMMaTHYECKUX
YIPa)KHEHU;
MIPOBEICHUE POJICBOM
UTPBI; TUCKYCCHSL;

HaIHCaHUe
COIIPOBOJIUTENHHOTO
MUCHhMA.
Tema 3. Mapketunr. | Mapkerunr; monens Marketing Mix; 4P; CeMuHapsl C

MPOJYKT, IIeHa, MECTO, IPOJIBUIKCHUE; UCTIOJIb30BaHUEM

[ICHOBAs! TIOJIMUTUKA; JIOTUCTHKA U I[ETI0YKa U (POBBIX

nucTpuOynuu; Menua crparerus; TB u 00pa3oBaTEeIbHBIX

panuo; HapyKHas pekiama; pekiiama Ha TB; | pecypcoB, oHaliH

pexiiama B CMU; nqupekT pexinama. athopm:

Pexomenayemblie ucrounuku: 8.1., 8.2., 9 TpYyNIoOBOe/apHOE
oOCyXKIeHHe
peIMeTa/coiepiKanus
MeYaTHOT0/ay U0
TEKCTa; YCTHBIE/
MUCHbMEHHBIC

yIpaXHEHUS Ha
NPUMEHEHHE OHATHH/
TEPMHHOB

10 TEME; BBINIOJTHEHHE
JIEKCUYECKUX/
rpaMMaTHYECKUX
YIPaKHEHUH;
IIPOBEICHUE POJIEBOU
UTPBI; TUCKYCCHS;
HalycaHue OTBEeTa Ha
MUCHMO-KaI00Yy.

Tema 4. Pexnama.

Pexnama; BUJIBI
MpE3EHTAIINS;

peKiambl;  pekiama-
HSKOHOMMYECKAsi BBIFOJA OT
pEKIIaMBbl; MI0JIOKUTEIIbHBIE u
OTPHLIATEIIbHBIE 3¢ dexT pEeKJIaMBI;
CO3aHHE PEKIIAMHOIO IIPOAYKTA.
Pexomennyembie ucrounukmu: 8.1., 8.2., 9

CeMuHapsl C
WCTIOIb30BaHUEM

UG POBBIX
o0pa3oBaTenbHbIX
pecypcoB, OH- JTalH
miatdopm:
¢bpoHTaTBHOE
o0CcyXIeHNE
npenMeTa/coepsKanus
MeYaTHOTO/ay 110
TEKCTa; YCTHbIE/
MUCbMEHHBIE
yIpaXKHEHUS Ha
MIPUMEHEHUE TTOHATHT/
TEPMUHOB

110 TeME; BBINIOJIHEHHE
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JIEKCUYECKUX/
rpaMMaTHYECKUX
YIPaXHEHUH;
JUCKYCCHSL; TPOBEICHHE
poJie-BOM UTPBHI;
HaIlMCaHUE JIETOBOTO
MMChMa-3ampoca.

Tema 5. Digital-
pekiaMa u
TICHXOJIOTHSI

l'IOTpe6I/ITeJ'I$I B CC€TH.

OCHOBHBIE BUJIBI
UHTCPHET-
TIPOJIBUKCHHSI.
TapretuHr.

Tpa,[[I/ILII/IOHHaSI U JUDKUTAlI PCKJIaMa; THUIIbL
nu(ppoBOl peKJIaMbl; KJIIOUYEBBIE TTOKA3aTeIn
U(PPOBOK PpEKJIaMBbl; TAPreTHHT; IeJeBas
ayIUTOPHS; TPEHIBI M Oy aymiee nudpoBoi
PCKIIaMBI; TCXHUKAU y6e)KIIeHI/ISI;
BOBJICUEHHOCTb  ayJIUTO- MapKETHHT
BIIUAHUS.

Pexomenayembie ucrounuku: 8.1., 8.2., 9

pH;

CeMuHapsl C
MCIIOJIb30BaHUEM

U POBBIX
00pa3oBaTeIbHBIX
pecypcoB, OH- JIailH
maThopm:
dbpoHTaTBHOE
oOCyXKIeHHe
peIMeTa/coepKanus
MeYaTHOT0/ayIuo
TEKCTa; YCTHBIE/
MUCbMEHHBIC
yIpaKHEHUA Ha
MPUMEHEHNE TOHATUI/
TEPMUHOB

10 TeMe; BBIMIOJIHEHHE
JIEKCUICCKUX/
rpaMMaTHYECKIX
ynpaxuenuit (Word-
formation. Preposi-
tions. Infinitive. Bare
Infinitive. Forms of
Infinitive. Infinitive
constructions. Complex
object.

Complex subject);
TUCKYCCHST;, IPOBEICHHE
POJIEBOU UIDBI;
HaAMUCaHKe MPECC
penusa.

Tema 6.
MapKkeTHHTOBbIE
KOMMYHHKAITUH.
Opranuzanus
KOMMYHHKAIHOH-
HOU JIEATEIILHOCTH.
Pois
0OIIIECTBEHHBIX
OTHOIIEHUH
(CTIOHCOPCTBO).

KoMmmyHukamus B pekigamMe HW CBS3SIX C
OOIIIECTBEHHOCThIO; KaK Co037aBaTh OoJiee
KpeTKue CBsI3M ¢ Om3HecoM; pekiama u PR;
yOpaBJIeHUE peryTaluend; KOpropaTUBHAS
peKJiaMa; CIIOHCOPCTBO; BHJIBI CITIOHCOPCTBA;
KOMMYHUKAIIMOHHBIE  HAaBBIKU; yMEHHUE
OTKa3aTh.

Pexomenayembie ucrounukm: 8.1.,8.2., 9

CemuHapsl ¢
HCIOJIb30BaHUEM

i poBHIX
00pa3oBaTeNbHBIX
pecypcoB, OH- JIailH
wiathopm:
(dbpoHTAIBHOE
oOCyXKeHHe
npeaMeTa/coiepKaHus
MEeYaTHOTO/ayIuo
TEKCTa; yCTHhIE/
MUCbMEHHBIC
yIpakHEHUS Ha
PUMEHEHHE TOHATHI/
TEPMUHOB
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10 TEMEC, BBIIIOJTHCHHEC
JIEKCUYCCKUX/
rpaMMaTH4€CKUX
ynpaxuenuit (Word-
formation. Prepositions.
Gerund. Forms of
Gerund. Gerund
constructions);
TUCKyccust; SWot
analysis; Hanucanue
KOMMEPYECKOI'0
IPETIOKEHHUS.

6. IlepeyeHbr Yy4eOHO-METOAMYECKOI0 oOOecleYeHUs1 JIs
CaMOCTOSITeIbHOM padoThl 00y4YaroIuXcs M0 JUCHUIITIHHE

B 1npouecce ocBoeHus aucuuIuiMHbl «MHOCTpaHHBIM  S3BIK» BO3PAacTaeT poOJib
CaMOCTOSITENIbHOW paboThl ¢ y4eOHBIMU M JONOJHUTEIbHBIMU MaTepHajaMM, YTO MPEANoaraer
peanu3alMio  CTYyJEHTaMHM IIPUHILHIIOB CO3HATEIBHOCTH MW JIMYHOW OTBETCTBEHHOCTH 34
pe3yibTarel 00yueHus. CaMOCTOSTENBbHOCTh CTYJIEHTA MPOSBISIETCS B CTPEMJICHHM pa3BUBATh
MHOSI3BIYHBIC YMEHUS U HaBBIKU, TPUOOPETEHHBIE HAa O0JIee paHHUX dTarmax 00y4YeHus, a TaKKe B
NESITeAbHOCTH 1O  (OPMHUPOBAHHUIO  HHOSA3BIYHBIX  3HAHUH  INPEJIMETHOIO  XapakTepa,
COOTBETCTBYIOIIMX HAMPABICHHUIO U MPOQPUIIIO MTOATOTOBKH.

6.1. [lepeyeHb BONPOCOB, OTBOAUMBIX HA CAMOCTOAATEIbHOE OCBOEHUE M CUMILIUHBI,
(¢opMBbI BHEAYITUTOPHOH CAMOCTOATEIbHON PadoTHhI.
Tabmnuma 5.

HanmeHnoBanue Ilepeyenb BONpocoB, OTBOAMMBIX HA DopMbl

TeMbl (pasaeia) CaMOCTOSITE/IbHOE OCBOCHHE BHEay/AUTOPHOM
AUCHHUILIMHBI CaMOCTOATEJIbHOMI

padoThI

Tema 1. OOmectBo | Pa3nnuus B HOHATHAX «MaHUITYJIMPOBaHUE» U | BbimonHenue 3a1aHuid,
KaK rio0anbHas «peKJamay; TeHACHIIUU IpoLecca PEKOMEHI0BaHHBIX
ayIuTOpHusl. rio0anu3anuu y4eOHBIM ITocoOueM;
pabora ¢ yaeOHOH 1
CIIPaBOYHOM
JUTEPATYPOU
(cnmoBapsimu); paboTta ¢
HCIIOJIb30BaHUEM
OpPUTMHAJIBHBIX
npodeccuoHanbHO-
OpPUEHTUPOBAHHBIX
HMCTOYHUKOB
UH(pOpMaIKH, B TOM
yucine u ¢ Uarepuer-
pecypcamu U1
IOATOTOBKH POJIEBBIX
UTp, KEHCOB,
Mpe3eHTAluN 1
IpyNIoBOH paboTe
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Tema 2. Cs13u ¢
00IIIECTBEHHOCTBIO.

Pabora crienpanmcra mo CBI3saM C
00IIECTBEHHOCTHIO; MpakTHKa PR

Brmonnenue 3aganui,
PEKOMEHTI0BAaHHBIX
y4eOHBIM TTOCOOHEM;
paborta ¢ yueOHOii 1
CIIPaBOYHOM
JIUTEPATYpPOU
(coBapsimm); pabora ¢
UCTIOJIb30BaHUEM
OpPUTHHAIIbHBIX
npodeccuoHaIBHO-
OpPUEHTUPOBAHHBIX
HUCTOYHUKOB
uH(pOpMaIi, B TOM
yucne u ¢ arepuer-
pecypcamu Jyist
MOJITOTOBKH POJICBBIX
Urp, KEHCOoB,
MpEe3eHTaAlNN U
rpynmnoBoi pabore

Tema 3. MapkeTuHr.

[InanupoBaHue MapKETUHIOBOW CTPATErUH;
UHCTPYMEHTBI MapKETHHIa

Brmmonnenue 3agaHuid,
PEKOMEH/I0BaHHbIX
y4eOHBIM TTOCOOHEM;
paboTa ¢ yueOHOU U
CIIPaBOYHOM
JUTEPATYpPOU
(coBapsmu); paboTa ¢
UCIIOJIb30BaHUEM
OPUTHHAITBHBIX
npodeccuoHaIbHO-
OpPUEHTHPOBAHHBIX
UCTOYHUKOB
uH(pOopMalnH, B TOM
yuciue u ¢ IHTepHer-
pecypcamu JUIst
HOJTOTOBKH POJIEBBIX
UTp, KEHCOB,
MpE3EHTALMI 1
IpyNIoBoi paboTe

Tema 4. Pexnama.

Co3nanue pekyiaMbl; TOUCK LEIEBOM
ayJIUTOPUH

Brimonnenune 3aganui,
PEKOMEHTI0BaHHBIX
yueOHBIM TOCOOHEM;
pabora ¢ yaeOHOH 1
CIIPaBOYHOM
JUTEPATYPOU
(cnmoBapsimu); paboTta ¢
HCIIOJIb30BaHUEM
OPUTMHAJIBHBIX
podeCCHOHATBHO-
OPUEHTHUPOBAHHBIX
HUCTOYHUKOB
uHpOpMaLKH, B TOM
yucine u ¢ UarepHer-
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pecypcamu ISt
MOJITOTOBKH POJIEBBIX
Urp, KEHCOB,
MpEe3eHTalnN U
TPYIIOBOH paboTe

Tema 5. Digital-
peKiiama u
TICUXOJIOTHSI
noTpeOuTens B

KITIOYEBBIC MTOKa3aTeNu HU(POBOI peKITaMBbl;
TapreTUHT; TEXHUKU YOKICHNS; MApPKETUHT
BITMSTHHSL.

Brmmonnenune 3aganui,
PEKOMEHI0BaHHBIX
y4eOHBIM TOCOOHEM;
pabora ¢ yueOHOH 1

ceTu. OCHOBHbBIE CIIPaBOYHOM
BUJIbl HHTEPHET- JIUTEpATypOn
MIPOJBUIKCHHUSI. (cmoBapsimm); paboTa ¢
TapreruHr. UCIIO0JIb30BaHUEM
OPUTHHAIBHBIX
npodeccuoHaIbHO-
OpPUEHTHPOBAHHBIX
UCTOYHUKOB
UH(pOpPMALIUH, B TOM
yucie u ¢ HuTepHer-
pecypcamu JuIst
HOJTOTOBKH POJIEBBIX
UTp, KEHCOB,
NpEe3eHTAlNN U
rpynmnoBoi pabore
Tema 6. KomMMmyHUKaIMs B pekiiaMe U CBA3SX C Brinonnenue 3ananuid,
MapKeTHHTOBBIC OOIIECTBEHHOCTHIO; YIIPABJICHUE pENyTallel; | peKOMEHJOBaHHBIX
KOMMYHHKAIUH. BUJIbI CIIOHCOPCTBA; KOMMYHHMKAIIMOHHbIE y4eOHBIM ITocoOueM;
Opranuzanus HaBbIKU paborta ¢ yueOHOI 1
KOMMYHHKAIIHOHHO CIPaBOYHOU
1 IEATEIIbHOCTH. JUTEpaTypoi
Pounb (cnmoBapsimu); paboTta ¢
0O0IIeCTBEHHBIX UCTIOJIb30BaHUEM
OTHOILLIECHUH OPUTHHAJIBHBIX
(cTIOHCOPCTBO). npodeccuoHanbHO-
OpPUEHTHUPOBAHHBIX
HMCTOYHHUKOB

UH(pOpMaIKH, B TOM
yucne u ¢ UaTeprer-
pecypcamu U1
MOATOTOBKH POJIEBBIX
UTp, KEHCOB,
MpE3EHTALMI 1
IpynIoBoi paboTe

6.2. [lepeyeHb BONPOCOB, 3aJaHNI, TeM /ISl MOATOTOBKHU K TeKYyIIeMY KOHTPOJIIO

Texkymuit KOHTPOJIb OCYIIECTBIIAECTCS B TEUCHHE MOAYJIS B YCTHOM M MUChbMEHHOH (opme
B BHUJIC NIPOBEACHUS KOHTPOJIBbHOH paboThl. CHcTeMa PeMTHHTOBOTO KOHTPOJS MPEAIOJIaraeT:
Kputepun GannbHOM OLIEHKH pa3lIuyHbIX (OPM TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH COAEPKATCS
B COOTBCTCTBYIOIIUX MCTOAUYCCKUX PCKOMCHIAAIIUAX W ONPCACIAOTCA B COOTBCTCTBHUU CO
IIKaJI0¥ oneHuBaHus B mipeaenax ot 0 mo 40 6amwios.
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Tembl npe3eHTanuii
. SEO
. Content Marketing
PPC
. Social Media Marketing
. Email Marketing
. Social Media Advertising
. Video Marketing
. Web Design & Web Development
. Consumer communication and persuasion
10. Marketing communications
11. Consumer Behaviour - Meaning, Determinants and its Importance
12. Media Strategy in Advertising
13. Advertising Agencies - Meaning, its Role and Types of Agencies
14. Dealing with Objections: Best practices

IIpumepsl keiic-cTaan
Situation

A SWOT analysis is a planning tool used to understand the Strengths, Weak- nesses,
Opportunities, and Threats involved in a project or a business. It involves specifying the
business’s objective or project and identifying the internal and external factors that are
supportive or unfavourable to achieving that objective.

SWOT is often used as part of a strategic planning process. SWOT is an acronym for
Strengths, Weaknesses, Opportunities, Threats.

There are several ways of graphically representing a SWOT analysis on a matrix or grid.
Several versions of a SWOT analysis grid/ matrix are shown below. While at first glance, this (A
SWOT analysis) looks like a simple model and easy to apply, a SWOT analysis that is both
effective and meaningful requires time and a significant resource.

The SWOT Analysis Matrix Model

Internal
Positive Strengths Weaknesses Negative or potential
Opportunities Threats to be negative
External
Variant 1
Strengths Weaknesses
What do you do well? What could you improve?
What unique resources can you draw on? Where do you have fewer resources than
What do others see as your strengths? others?
What are others likely to see as weaknesses?
Opportunities Threats
What opportunities are open to you? What threats could harm you?
What trends could you take advantage of? What is your competition doing?
How can you turn your strengths into | What threats do your weaknesses expose you
opportunities? to?
Variant 2

What you are to discuss:
A true SWOT analysis cannot be done effectively by just one person. It requires a team effort.
The methodology (SWOT analysis) has the advantage of being used as a ‘quick and dirty’ tool or
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a comprehensive management tool. More importantly, this is not a decision that has to be made
in advanced as one can lead to the other. This flexibility is one of the factors that has contributed
to its success, along with many believing it is lightweight due to the lack of its original purpose.
You are to examine a company (of choice) and complete a SWOT analysis for the launch of a
new product (of choice). You are to do a research and to organize a meeting discussing the
strengths, weaknesses, opportunities and threats of the company.

Weakness: brand name, poor reputation amongst consumers, high cost, low access to resources,
etc.

Opportunities: an unfulfilled customer need, arrival of new technology, loosening of
regulations, removal of international trade barriers, etc.

Threats: shifts in consumer tastes or preferences, emergence of substitute products, new
regulations, trade barriers, etc.

Steps/ Process to do a SWOT

Establish that your coalition has the necessary components to conduct a SWOT analysis (above)
successfully.

Assemble the group that will conduct the SWOT analysis Distribute/ complete the SWOT
analysis tool/template individually

In the group meeting, combine individual answers. Collaborate on each cate- gory. Complete the
analysis matrix.

Discuss how to use the information gathered from the SWOT analysis to inform

your next steps.

Work in groups (Students A, B, C, D).

Student A

You start your research with Strengths: patents, brand names, reputation amongst consumers,
cost advantages, exclusive access to sources, etc: Positive tangible and intangible attributes
internal to an organization.

They are within the organization’s control.

SWOT Analysis —Possible Strenths

Tangible Strengths

Intangible Strengths

Processes & Systems

*Assets including plant and
equipment

*Your business location Do
you have long-term contracts?
*Are your product unique or
market-leading?

*Have you got sufficient
financial resources to fund any

changes you would like to
make?

Do you have any cost
advantages over your
competitors?

‘Do you use superior
technology in your business?
*[s your business high
volume?

*Can your scale up if you need
to?

Do you have a strong,
recognizable brand, or do you
stock strong brands?

*Your reputation — are you
considered a market leader?
Or an expert in your field?

‘Do you have a good
relationship with your
customers? (Goodwill)

‘Do you have  strong
relationships with your
suppliers?

Do you have a positive
relationship with your
employees?

Do you have any unique
alliances with other
businesses?

*Do you own any patents or
proprietary technology?

Do you have a proven
advertising process that works

‘Do you have superior
industry knowledge?

*Are you involved with
industry associations?

*Is your business Innovative?
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well?

*Do you have more experience
in your field?

*Are your managers highly
experienced?

Remember — Strengths — internal to your business; characteristics or qualities of your business/
organization that make you better than your competitors. Add any additional strengths that are
unique to your business.

Make use of the following helpful phrases:

* My feeling about ...

* The way things are ...

* ’d like to stress that ...

* Inregard to ...

* This aspect is of fundamental importance for ...

Student B

You start your research with Weaknesses: brand name, poor reputation amongst consumers,
high cost, low access to resources, etc.:

Factors that are within an organization’s control that detract from its ability to attain the desired
goal.

Which areas might the organization improve?

SWOT Analysis —Possible Strenths

Tangible Strengths Intangible Strengths Processes & Systems
e « Do you lack industry

« Are your plant and equip- « Do you have a weak or knowledge?

ment old or outdated? unrecognizably brand? « Do you lack innovative
« Is your product line too « Do you have a weak or skills

narrow? unrecognizable image?
« Have you got insufficient « Do you have a poor or

financial resources to fund impersonal relationship

any changes you would like with your customers?

to make? « Do you have a poor
« Do you have a high overall relationship with your

unit cost relative to your suppliers?

competitors? « Do you have a poor
« Do you use inferior relationship with your

technology in your employees?

business? « Is your marketing failing to
« Do you have low volume meet objectives?

and are restricted in your « Are your managers

ability to scale up? inexperienced?

Do you have low R&D?

Remember — Weaknesses — internal to your business/ organization; characteristics or qualities of
the way you work make you less competitive than your competitors. Add any additional
weaknesses that are unique to your business/ organization.

Make use of the following helpful phrases:
* As far as I know...
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* Though I can’t say for sure...

* [ stick to the opinion that...

* All this suggests that...

* [t’s tempting to talk in terms of...

Student C

You start your research with Opportunities: an unfulfilled customer need, arrival of new
technology, loosening of regulations, removal of international trade barriers, etc.:

External attractive factors represent the reason for an organization to exist and develop.

What opportunities exist in the environment, which will propel the organization?

Identify them by their “time frames.”

SWOT Analysis — Possible Opportunities

Industry/ Sector Opportunities External Opportunities
e  Expand your product line . Changes to legislation
o  Diversify your business interests . Changes to import/export constraints
e  Expand into your customer’s field . Good economic outlook
e  Expand into your supplier’s field . Favourable cultural shifts — such as to

« Expand your customer base | greener products
(Geographically or through new | Changes in the use of technology

products) opening up opportunities for your business to
e Do you have placid competitors? utilize these technologies such as E-commerce
e  Are there any export opportunities? or Internet sales

o  Will your market grow?

Remember — Opportunities are external to your business. They exist either within your industrial
sector or outside of your sector. Add any additional opportunities that are unique to your
business.

Make use of the following helpful phrases:
] would like to draw particular attention to...
If we look at...
*You have to bear in mind...
*[t’s obvious that...
o] dare say...
IIpuMep cUTYaTHBHOIO 3aaHUA
Role Play

Social media engagement is a measure of how people are interacting with your social
media accounts and content.

Activity and engagement is crucial for every social platform to build a positive brand
experience, and develop meaningful relationships with new and potential future customers.
Social media engagement is measured by a range of metrics that could include the following:

. Shares or retweets

. Comments

. Likes

. Followers and audience growth

. Click-throughs

. Mentions (either tagged or untagged)

. Using branded hashtags.

Basically, social media engagement is growing anytime someone interacts with your account and
can be calculated in a variety of ways.
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Task: Act out a round-table discussion on social media engagement. Elaborate on the
following issues: how to boost social media activity, how to identify emotional triggers of
your client, how to influence effectively.

1. There is an opinion that creating positive and fun social media engagement you have to use
these questions as icebreakers for networking events. What questions would you recommend
asking on social media to increase engagement?

2. Discuss the extract of the book: «In a way, the photos that so many of us post on our social
media sites are badges that we display to all of our friends to tell them of the exotic places we
have visited or the mountains we have climbed. We post them proudly and wait expectantly for
our friends to like them and comment on them. For some, this is a richly rewarding and powerful
social experience, and they dedicate many hours of their day to the activity of posting and liking.
Each little “like” triggers a dopamine drip that keeps them hooked like junkies.» Source: William
Ammerman “The Invisible Brand Marketing in the Age of Automation, Big Data, and Machine
Learning» June 14, 2019.

3. How can you convince customers to go for online shopping or any other activity you need as a
PR specialist? What are ways to persuade someone online?

Kylie Jenner, an American media personality, socialite, model, and businesswoman. She has
starred in the E! reality television series Keeping Up with the Kardashians since 2007 and is the
founder and owner of cosmetic company Kylie Cosmetics._After being named “the youngest
self-made billionaire of all time” in 2019, Kylie Jenner’s net worth has declined to $700 million,
according to Forbes’s estimates as of October 2020.

Make use of the following helpful phrases:

Let’s be clear first of all over the general probler

AM 1ICA’'S
WOMER
EEBILLIONAIRES

What is your alternative proposal?

Are there any other points to discuss?

I’ll leave it there unless there are further questions.
I‘m all for the opinion that...

We can hardly ignore it.

This suggests that ...

Y Y Y VY VY VY VY

It’s obvious that ...

Dr. Robert Cialdini, PhD, psychologist, the author of the book «Influence: the Psychology of
Persuasion». There is a book review on Youtube, One Percent Better, Influence | The
Psychology of Persuasion by Robert Cialdini

Dr. Robert Cialdini has spent his entire career researching the science of influence earning him
an international reputation as an expert in the fields of persuasion, compliance, and negotiation.
His books including, Influence: Science & Practice, are the result of decades of peer-reviewed
research on why people comply with requests. Influence has sold over 3 million copies in over
40 languages and is a New York Times Bestseller.

Make use of the following helpful phrases:

> In spite of much development and understandi

> ...remains essentially a land of hopes and promises, but not certainties.
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My personal feeling is...

It must be admitted that ...

One of widespread misunderstandings is...
Furthermore, ...

May | have a say?

I’m in favour of...

It goes without saying that...

An argument goes that ...

Y VY VY Y VYV YVYY

Given the complexity of...

John Rampton is an entrepreneur, investor, online marketing guru and startup enthusiast. He is
founder of the online payments company Due and productivity company Calenda. John is best
known as an entrepreneur and connector. He was recently named #2 on Top 50 Online
Influencers in the World by Entrepreneur Magazine and blogging Expert by Time. He currently
advises several companies in the San Francisco Bay area, cooperates

with Forbes, TechCrunch, CNN and others.

For more info see https://www.johnrampton.com
Make use of the following helpful phrases:

> Let me just say at the beginning...

It makes sense (for somebody to do something)...
May I remind you that ...

It goes without saying that ...

It seems illogical for me that ...

I’m afraid, I cannot agree with...
I’d like to point out that...

For the most part...

Y YV VY VY VY Y VY

Therefore...

IIpumep 3axaHust HA IPOBEPKY BJIAJACHHUS JIEKCUKOMN
Match technical words to their definitions.

1 values A particular ways of acting in different situa- tions

2 competitive advantage B the situation when someone has in discus- sions with someone
else to reach an agree- ment that is to their advantage

3 belief C the way you are expected to dress as an employee of a company

4 vision D beliefs or principles shared by the members of an organisation

5 bargaining power E the ideas and behavior of an organization or society

6 corporate culture F the ability to plan for the future or some- one’s ideas or hope of
what something will be like in the future

7 behaviour G method of positioning a business as effectively as possible in the
marketplace

8 leadership H a strong feeling that something is true or good

9 dress-code I an advantage that makes a company more

10 strategic planning J the position of being head of something; the qualities of a good
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| | | | leader

HpnMep 3alaHUA Ha IPOBEPKY 3HAHUI JeKCHIECKOI0 almnapara 1o usyva- €MOii TeMaTHKe
Cultural issues
A. Below are sixteen different cultural values. Match 1-8 to the contrasting phrase

ina-h.
1. Individualistic culture a. Egalitarian culture
2. Consensus-minded culture b. High-context culture
3. Deferential culture c. Specialist and technocratic management
4. High job-mobility culture d. Soft, customer-focused
5. Low-context culture e. Low job-mobility
6. Loyalty to the company f.  Group-oriented culture
7. Broad-based managerial skills g. Loyalty to oneself
8. Hard, corporate values h. Competitive culture
B. Complete the sentences below with a phrase from part A.

1) A culture where people work collaboratively and co-operatively and do not try to stand out
from the group, and where community interests are much more important than personal ambition
is a group-oriented culture. (example)

2) A culture where managers pay a great deal of respect to their seniors or their elders, and where
subordinates show respect and humility towards managers, is a

3) A culture where typically people stay in the same job for many years, probably living near
their family home, has

4) In a culture where managers typically have a wide range of abilities and are not necessarily
specialists, it is important to have

5) A corporate culture where there is the view that the company exists to serve customers,

and thatthe  customer is king, can Dbe described as

6) A culture where little attention is paid to relationship-building, where business is the priority,
isa
7) Where employees represent and defend their company, and respect and identify with its
values, there is strong
8) A culture where everyone is trying to increase a range of personal benefits, including their
ownstatus and identity within the  group, is a

IIpuMepsl 3a1aHNH TEKYLIMX KOHTPOJIbHBIX padoT
Texymas KOHTpPoIbHasA padoTa nepBbIi Kypc:

FIRST YEAR TERM |

MIDTERM TEST (Variant A)
READING

Task I. Read the text. Say whether according to the text the statements (1-5) are true (T) or
false (F).
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Globalization helps global market to consider whole world as a single market. Traders are ex-
tending their areas of business by focusing world as a global village. Earlier to the 1990s, there
was restriction of importing certain products which were already manufactured in India like
agricultural products, engineering goods, food items, toiletries, etc. However, during 1990s there
was a pressure from rich countries over World Trade Organization, World Bank (engaged in
development financing activities), and International Monetary Fund to allow other countries to
spread their businesses by opening trade and market in the poor and developing countries. In
India the globalization and liberalization process was started in 1991 under the Union Finance
Minister.

After many years, globalization has brought major revolution in the Indian market when
multinational brands came to India like PepsiCo, KFC, Mc. Donald, Boomer Chewing gums,
IBM, Nokia, Ericsson, Aiwa etc and started delivering wide range of quality products at cheap
prices. All the dominating brands shown real revolution of globalization here as a tremendous
boost to the industrial sector economy. Prices of the quality products are getting down because of
the cut throat competition running in the market.

Globalization and liberalization of the businesses in the Indian market is flooding the quality
foreign products however affecting the local Indian industries adversely to a great extent
resulting in the job loss of poor and uneducated workers. Globalization has been bonanza for the
consumers however grave for the small-scale Indian producers.

1. The text suggests that Globalization incorporates any business action that has an international
scope.

2. Globalization in India has allowed companies to increase their base of operations, expand their
workforce with minimal investments, and provide new services to a broad range of consumers.

3. Notable examples of international companies that have done well in India in the recent years
include Pepsi, Coca-Cola, McDonald’s, and Kentucky Fried Chicken.

4. India’'s economy has grown drastically since it integrated into the global economy in 1991.

5. The number of jobs in India are concentrated more in the services sector and this has led to
rapid growth of service sector creating problems for individuals with low level of education.

LEXIS &GRAMMAR
Task Il. Put in the appropriate word or word combination to complete the statement (8-
15).

6. It has become a commonplace to say that the world is changing at an ever-increasing
pace. Companies today are faced with a stark choice: or go under.

(A) adopt

(B) market

(C) adapt

(D) research

7. For example, until quite recently, companies typically tended to be

(A) economical

(B) hierarchical

(C) welcoming

(D) democratic

8.  They were built on a model which achieved a high degree of control, but in which
of communication were few and slow.

(A) webs

(B) media

(C) roads

(D) channels

9.  Another disadvantage of this type of organization is that more junior may not even

know who the CEO is.

(A) customers
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(B) directors

(C) staff

(D) buyers

10. Orwhat the decision-makers are trying to achieve.
(A) goals

(B) design

(C) plan

(D) sales

Task I11.
A. Choose the correct form of the verb in brackets to complete the sentences.

11  The company stopped ... (produce) cigarettes in 1995, but they still manufacture candy.

12 When my computer broke, I tried ... (speak) to someone in technical support, but I
couldn’t get through.

13 Iregret ... (tell) Joe that I was unhappy at work. He told my boss what I’d said!

14 Mr. Pile became a successful investor by carefully ... (watch) other traders and learning
from their mistakes.

15 I didn’t remember ... (switch off) my computer when I left the office, so it was on all
weekend.

B. Choose the correct words to complete each sentence.

16  If you (will have / have) time, come and see me.

17  If they make their target, (they’ll / they would) have a big party.

18  If we (will give / gave) them a 25 % discount, they’d double their order.

19 If I’d understood how serious the problem was, I (wouldn’t have gone / didn’t go) on
holiday.

20 IfI(am/ were) you, I’d tell Dirk that he should do his own research.

Task IV. Match each of the words or word combinations (16-20) on the left with an
appropriate explanation on the right.

21 endorser A important or noticeable

22 vital B a smaller number or part

23 significant C the fact that people or animals do what they are told to do

24 genetic D someone, especially a well-known person, who ap- pears in an advertisement
saying that they use and like a particular product

25 minority E to encourage someone to do or feel something unpleasant or violent

26 to incite F belonging or relating to genes received by each animal or plant from its
parents

27 obedience G necessary for the success or continued existence of something; extremely
important

COMMUNICATION SKILLS

Task V.

Cross out the one incorrect option in each situation (28-32).

28. Hello, I haven’t seen you for ages. How is everything going? - ... .
A)  Pretty well at the moment.

B)  Sure. All of us are going.

C) That’s ok.

29. I’d like you to meet Greg. He’s our new computer expert. - ... .
(A) Hi! Pleased to meet you.

(B) Hello! Are you still in sales?

(C) Hello! I'm Bess.

30. Could you let me have their contact details? - ... .

(A) Yes. I'll fax them to you.
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(B) Sure. Here’s her business card.

(C) Of course. Here they are.

31. I heard your trip was very successful. - ... .

(A)  Well, in fact it was from India.

(B) We certainly made lots of useful contacts.

(C) Yes. That’s true.

32.  How about you? Still in Human Resources? - ... .
(A) No. I changed my job 2 years ago.

(B) Well. In fact, Jane is head of HR.

(C) Yes. I've been working here 5 years.

GRAMMAR
Task VI. Choose the one word or phrase that best completes the sentence.

33. Public relations (PR) is the practice of deliberately managing the release and spread of in-
formation between ... individual or ... organization (such as a business, government agency, or a
nonprofit organization) and the public.

(A) the ...the
B)—...-
(C) an...an
(D) a...a

34. Public relations aims to create or obtain coverage for ... clients for free, also known as

‘earned media’, rather than paying for marketing or advertising.

(A) the

(B) -

(C) a

(D) an

35. Propaganda was used by the United States, the United Kingdom, Germany, and others to

rally for domestic support and demonize enemies during the World Wars, which led to more

sophisticated commercial publicity efforts as public relations talent entered ... private sector.

(A) the

(B) a

(C) an

(D)-

36. ... American companies with PR departments spread the practice to Europe when they

created European subsidiaries as a result of the Marshall plan

A) Many

B) A number of

C) Alittle

D) Less

37. ... fundamental technique used in public relations is to identify the target audience and

to tailor messages that are relevant to each audience.

A A

(B) every

(C) fewer

(D) anumber of

38. Audience targeting tactics are important for public relations practitioners because they face
. of problems: low visibility, lack of public understanding, opposition from critics, and

insufficient support from funding sources.

(A) all kinds

(B) others

(C) another
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(D) other

39. Modern mass media has created new opportunities for controlling ... contents and
distribution of information, increasing the efficiency of its usage.

(A) the

B) -

(C) a

(D) an

40. The mass media plays ... important role in modern society, being a powerful resource
used by politicians.

(A) a

(B) an

(C) one

(D) -

Task VII. Identify the one underlined word or phrase that must be changed in order for
the sentence (41-45) to be correct.

41. Digital marketing is the use of Internet tool and_technologies such as search engines, Web
2.0

A B C D
social bookmarking, new media relations, blogging, and social media marketing.

42. PR practitioners have been always relied on the media such as TV, radio, and magazines,
A B C
to promote their ideas and messages tailored specifically to a target audience.
D
43. The police still hasn’t found out who set the department on fire which destroyed hundreds
A B C
of_confidential documents
D
44. Social medium platforms enable users to connect with audiences to build brands, increase
A B C D
sales, and drive website traffic.
45. Political language represent a special sign system intended for political communication.
A B C D

WRITING

Task VI.

You have already written a CV. Write an impressive cover letter (150-180 words) for the
position of Brand Manager, so that you will be called for an interview. In your cover letter
you are to:

(46) open the letter appropriately with the header, greetings and introduction;

(47) state the reason for writing the letter;

(48) highlight your strong points, your understanding of the work, and why you are suited for it;
(49) include a summary comment near the end of your letter and indicate your availability for
the interview;

(50) close your letter.

Texymasi KOHTpoIbHasA padoTa BTOpPOH Kypc:

SECOND YEAR TERM 111
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READING
Task I. For questions 1-5, read the text and decide if the statements below are true (T) or
false (F) according to the information in the text.

Building Brand Identity

The steps a company should take to build a strong, cohesive, and consistent brand identity will
vary, but a few points apply broadly to most:

*Analyze the company and the market. A full SWOT analysis that includes the entire
firm—a look at the company's strengths, weaknesses, opportunities, and threats—is a proven
way to help managers understand their situation so they can better determine their goals and the
steps required to achieve them.

*Determine key business goals. The brand identity should help fulfill these goals. For
example, if an automaker is pursuing a niche luxury market, its ads should be crafted to appeal to
that market. They should appear on channels and sites where potential customers are likely to see
them.

eIdentify its customers. Conducting surveys, convening focus groups, and holding one-on-
one interviews can help a company identify its consumer group.

*Determine the personality and message it wants to communicate. A company needs to

create a consistent perception, rather than trying to combine every conceivable positive trait:
utility, affordability, quality, nostalgia, modernity, luxury, flash, taste, and class. All elements of
a brand, such as copy, imagery, cultural allusions, and color schemes, should align and deliver a
coherent message.
Building a brand identity is a multi-disciplinary strategic effort, and every element needs to
support the overall message and business goals. It can include a company's name, logo, and
design; its style and the tone of its copy; the look and composition of its products; and, of course,
its social media presence.

1. The text suggests that creating a brand identity an organization takes some definite and
fixed actions.

2. Brand identity can hardly assist in achieving company’s aims.

3. A target audience identification involves carrying out examinations of opinions,
meeting customers and asking them questions about a product or service.

4. A company has to build an unchanging opinion about the company but not only impress
its clients.

5. All components of a brand should express a clear idea.

LEXIS & GRAMMAR
Task I1. For questions 6-10, match the terms with their definitions.
a) brand awareness
b) brand extension
c) brand image
d) brand name
e) derived brand

1. How much people know about a brand.

2. When a component of a product becomes a brand in its own right (e.g. Intel in
PCs.).

3. When an existing brand is used to support a new range of products.

4. The perception of the brand in the mind of the customer.
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5. What a brand is called.
Task I11. Match (11-21) on the left with an appropriate word (a-k) on the right to make
word combinations from the active vocabulary.

11) at the other end of a) consequence

12) The floor b) at your service
13) to create ¢) public comments
14) to perform d) I know.

15) apart e) is yours.

16) as far as f) value for

17) negative g) at one’s best

18) I’m always h) from competitors
19) an inevitable i) of the spectrum
20) a pivotal j) of living conditions
21) standards k) role

Task 1V. Match each of the words or word combinations (22-26) on the left with an ap-
propriate explanation on the right.

22 font A the process of telling people you know about a particular product
or service, usually because you think it is good and want to
encourage them to try it

23 texture B a design or symbol used by a company to advertise its products

24 logo C interaction, especially between a business and its customers or
consumers

25 touchpoint D the quality of something that can be known by touch, or the degree
to which something is rough or smooth or soft or hard

26 word of mouth E set of letters and symbols in a particular design and size

Task V. For questions 27-36, study each situation and complete the sentence below. Decide
whether to use a first or second conditional structure.
27. What would you do if you ... (win) a million dollars?
28. If companies invested in sustainability throughout its entire business operations, there ...
(be) much less pollution.
29. When the fee of PR service ... (go up) again, PR office might face some difficulties.
30. IfIspoke English fluently, I ... (not/need) to take lessons.
31. [Ifclients ... (be) satisfied with our service, each PR manager would get a bonus.
32. Tom will be at the party tonight. If I see him, I ... (say) hello.
33. If a firm stops building the identity, the situation ... (be) worse.
34. T1...(call) you when I get to the office.
35. If we have built the identity to accord with, we ... (need) more branding and the use of
trademarks.
36. Ifyou ... (can) choose any company, which one would you like to work for?
Task V1. For questions 37-45, choose one word or phrase that best completes the sentence.
37. If communications are synchronized to achieve consistency and strong corporate identity
the firm ... all fronts of marketing.
(A) unifies
(B) will unify
(C) unified
(D) have unified
1. 38.Ifyou ... worried about the risks, speak to one of our advisors.
(A) are
(B) will
(C) will be
(D) were not
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39. Aslong as a new corporate identity ..., work related issues will increase.

A) isimplemented

B)  will be implemented

C) implements

D) was implemented

40. Ifshe ... the facts, she would definitely inform us.

(A) was aware of

(B) is aware of

(C) will be aware of

(D) was awared of

41. If Mr. Black had more practice in identifying the right image for a company, he ...
improve his performance.

(A) could

(B) could be

(C) doesn’t

(D) didn’t

42. Ifhe ... here with us, he could tell us the truth.

(A) is

(B) was

(C) will be

(D) canbe

43. If we give the team some space, probably they ... corporate visual identity more
effectively.

(A) managed

(B) would manage

(C) will manage

(D) manage

44. The university will not progress unless it ... its results to tits staff, students and public.
(A) presents

(B) doesn’t present

(C) will present

(D) won’t present

45. If they ... a corporate identity plan, they would engage effectively with customers,
employees and investors.

(A) had
(B) have
(C) will have
(D) had had
WRITING
Task VII

Write a Press Release on the Event. Volume: 180 words (+/- 10% allowed)
As a representative of the entertainment company "EnJOY" you have to write an
Event Press Release for your partner company "APP Service Pro" on the launching

new application for children (7+) to learn foreign languages in an interactive form.
"App Service Pro" wants to organize a meeting with their customers in order to
present their new app.

Location: London. UK

Welcome to yse an impressive clickbait to attract more customers.
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Include a dateline and lead
paragraph.Write the body of
your press release. Include

visuals if necessary.
Include contact information for meeting participants.

7. llepevyeHb NPUMEPHBIX BONMPOCOB /1Jisl MPOBeIeHUS IPOMEKYTOUHOM aTTecTaAluU
0o0y4arommxcsi Mo JMCHUIINHE

[lepeuens KoMIeTeHIIHIA,(DOPMHUPYEMBIX B MPOLIECCE OCBOCHUS AUCIMUILTUHBI COACPKHUTCS
B pazzene 2. [lepedenp uIaHUpyeMbIX pe3yabTaTOB 00YUYEHUS 10 TUCHUIINHE, COOTHECEHHBIX C
TUTAHUPYEMBIMH pe3yJIbTaTaMi OCBOEHUSI 00pa30BaTeIbHOM MPOTrPaMMBI.

Bonpochl /151 NOATOTOBKH K 3a4eTy
1 cemecTp
Tewmsbl 1 u 2 nanHo# pabodeit mporpaMmel.

JlonosiHuTEIbHBIE BONPOCHI 10 TeMaM 1 U 2 JaHHOM pado4eil NporpaMMbi:

1. Globalization is one of the defining trends of the 21st century. Comment on the statement.
Describe society as global audience.

2. What are the positive aspects of globalization? Dwell on the advantages of globalization for
the developing countries.

3. What are the negative aspects of globalization? Comment on the role of governments and
western-driven organizations in the process of globalization.

4. What are the true effects of globalization? Give some examples which il- lustrate the presence
of globalization throughout the world.

5. Define the term “globalization”. What aspects does globalization comprise? What do we mean
by “global communication”, “global advertisement”? Give some examples.

6. What is the core of mass audience manipulation? Manipulating society one can destroy certain
ideas in people’s minds. Comment on the statement.

7. Explain how you understand PR. Speak on the different approaches to PR.

8. Public opinion is a powerful force in many spheres. Dwell on this term as a complex
phenomenon.

9. International advertising. Provide definition of this term and describe its main aspects.

10. Global PR: what are the main issues while preparing international PR campaign? Dwell on
the cultural diversity as a tool to shape the national character.

11. Multiculturalism supports the ideals of a democratic society in which every person is free
and equal in dignity and rights. Comment on the statement.

12. Public relations, advertising and propaganda. Speak on the differences be- tween these terms.
What activities do they encompass?

13. What are the public relations management roles? Dwell on the crisis and communication
management.

14. Today’s PR professional understands the intersection of content, social technologies and
marketing in ways that achieve common PR objectives. Speak on the field of PR.

15. Delivering a media interview. What are the do’s and don’ts for a success- ful one?
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16. Successful election campaign. What PR lessons can every business learn and take away from
the US election?

17. PR-related activities. Comment on the importance of communication skills for every PR
practitioner.

18. The value of PR to business and society. Speak on the topic of creating a successful PR
campaign.

19. The image of PR professionals and their code of ethics. Speak on the topic of the most
essential PR skills.

20. What are the PR related careers? Speak on the topic of the most essential PR skills. What
responsibilities do PR pros undertake?

2 cemecTp
Temsb! 3 u 4 nanHO# paboyeil MPOrpaMMBl.

JlonoJIHUTeIbHBIE BONPOCHI 10 TeMaM 3 U 4 JaHHO# padoyeil MporpaMmbI:

1. Globalization is one of the defining trends of the 21st century. Comment on the statement.
Speak on the positive and negative aspects of globalization. Describe society as global audience.
(1.3, Dialogue 1, 2)

2. Global PR and multiculturalism: what are the main issues while preparing international PR
campaign? Speak on the cultural diversity as a tool to shape the national character. (1.3,
Dialogue 2)

3. Public relations, advertising, propaganda and international advertising. Provide definition of
these terms and describe their main aspects. What activities do they encompass? (2.3, 2.5.3)

4. Today’s PR professional understands the intersection of content, social technologies and
marketing in ways that achieve common PR objectives. What are the public relations
management roles? Speak on the field of PR. (2.3)

5. Marketing begins and ends with the customer. Truly successful marketing understands the
customers so well that the product or service satisfies a need so perfectly that the customer is
desperate to buy it. (3.3)

6. Marketing mix (or 4Ps) is used by business to help them to reach their objectives and to plan
visualize their strategy. (3.3, Business Advantage Unit 9)

7. Marketing Mix Model: Product. When placing a product within a market, such factors and
decisions have to be taken into consideration: product de- sign, product features, product quality
and branding. (3.3, Business Ad- vantage Unit 9)

8. Marketing Mix Model: Price. The 3 main pricing strategies the organization can adopt are:
penetration pricing, skimming pricing and competition pricing. (3.3, Business Advantage Unit 9,
Dialogue 2)

9. Marketing Mix Model: Place. The organization must distribute the product to the user at the
right place at the right time. Two distribution channels are: indirect and direct.

10. Marketing Mix Model: Promotion. A successful product or service means nothing unless the
benefits are communicated in an effective message de- livered on a channel that is seen and
heard by the target market. (3.3, Business Advantage Unit 9)

11. Product policy is defined as the broad guidelines related to the production and development
of a product. (3.3, Dialogue 1)

12. Brands are essentially patterns of familiarity, meaning, fondness, and reassurance that exist
in the minds of people. Foreign brand names in global markets. Give some examples of brand
failures and success (3.3, 3.7)

13. Advertising as an integral part of life is the best way to communicate to the customers. (4.3)
14. The role, concepts and classifications of advertising. Advertising intends to persuade an
audience (viewers, readers or listeners) to purchase or take some action upon products, ideals or
services. (4.3)
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15. Economic benefits of advertising can be different. Advertising industry is one of the
instruments to overcome the world economic crisis. (4.3, 4.5.2)

16. Advertising techniques. The two main jobs advertising does: it tells people about something,
like a product or a service and it also works to make people want to buy the product or service.
(4.3,4.5.3)

17. The common types of advertising. Poorly done ads can hurt the customers worse than not
having ads at all. Comment on the statement. Speak on the most effective and common types of
ads. (4.3,4.5.4, 4.6)

18. Advertising presentation as the art of influencing human behavior to make certain purchase
decisions. Speak on the importance of psychology of advertising and the measures to make the
advertisement work. (4.6, 4.5.4)

19. Advertising has the power to sway political elections and create financial monopolies, affect
human behavior, influence human mood and opportunity. Negative and positive effects of
advertising. (4.3, Dialogue 2)

20. Creating an advertising product: the main steps. Advertising is a creative process, based on
the art of designers, songwriters, photographers, directors and many other representatives of
creative professions. Comment on the statement. (4.8)

3 cemecTp
Tema 5 manHo# pabodeit mporpaMmel.
JlonotHUTe/ILHBIE BOIIPOCHI 110 TeMe 5 JaHHO pado4eil NporpaMMmbl:

. The similarities and differences between traditional advertising and digital advertising.
. Target audience.
. Types of digital advertising.
. Key digital advertising metrics.
. Digital ad formats.
. Persuasive techniques.
. Content marketing
. Targeting.
. Digital Advertising Trends.
10. The future of digital advertising.
11. Word-of-mouth marketing.
12. Artificial intelligence (CAPTCHA security program).
13. Social media engagement: Fogg Behavior Model.
14. Social media engagement metrics.
15. Top influencer marketing trends.
16. The future of influencer marketing.

OO ~NOoO ol WN -

4 ceMecTp
Tema 6 ganHoi paboueil mporpamMmel.
JlonoJiHUTE/IbHBIE BOIIPOCHI 110 TeMe 6 1aHHOU padoyeil NPOrpaMmbl:

. Relationship Building in PR and Advertising.

. How to create stronger connections.

. Advertising and public relations in the business environment.
. Green advertising.

. Reputation management.

. Corporate advertising.

. Sponsorship. 8.Types of sponsorship.

. Relationship building.

10. The techniques for building relationships.

11. Negotiations: objections.

O ~NOO O~ WN PR
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12. Strategies for overcoming objections in sales. 13.Communication skills.

IIpuMepsI TeCTOBBIX 3a1aHUI
IlepBwblii Kypc, 1-2 cemecTp
®opmMa NPOMEKYTOYHOMN aTTeCTALUM:

1,3 cemecTp: 3aueTr (mMchbMeHHAs 3a4eTHAs pad0oTa U YCTHBII 0TBET)

ITucbMenHasi 3ayeTHasi padora:

- IEKCUKO-TpamMaTuyeckuit rect, 0obem 2500-3000 m.3.;

YcTHBI OTBeT:

- CaryaTuBHBIC 33J]aHHsI B pPaMKaX MPONUJICHHON TeMaTUKH (TIPOaHAIM3HPOBATh MPEITI0KEHHYIO
CUTYaIIHUIO; pa3BepHYTh peI0KEHHBIN TE3UC; MIPOKOMMEHTHPOBATh
yTBEp)KIeHHE/TpauK/TabIuIly - Ha MHOCTPAHHOM SI3bIKE B JHAJiore C IperojaBaTeneM, 0e3
MOATOTOBKH).

2 cemecTp: 3aueT (MMCbMEHHAA 3a4eTHAsl pa00Ta M YCTHBII OTBET)

[TucemenHas 3auetHas padora (30 6ayoB):

- JIEKCUKO-TpamMMaTudeckuii tect, 0obeM 2500-3000 1.3.;

- IpoCIyIIMBaHue 1-2 ayIMOTEKCTOB Ha HMHOCTPAHHOM sI3BIKE IO TEMaTHKE Kypca H
BBINOJIHEHUE 33/1aHUil Ha MX OCHOBE; BpeMs 3By4YaHMs KaxJoro QparmeHta 2,5-3 MHUH. WM
OJTHOTO 5-6 MUHYT, NMPEABSBISCTCS IBAKIbI, 3PUTEIBHON OIMOPOH MOTYT CIYKUTHh TaOJUIIBL,
rpaduKy, 1uarpaMMbl, PUCYHKH.

- Hanucanue nucema (0o0bem —160 cioB) - 5 6aios.

Ycrusriit otBet (30 6amios):

- CutryaTHBHBIE 3aJlaHUSl B paMKaxX NpPOMIEHHOH TeMaTHKH (IIPOaHaJIM3UPOBATH
NPEUVIOKEHHYI0  CUTYallMi0; Ppa3BEpPHYTh IPEUIOKEHHBIM  Te3UC; MPOKOMMEHTHPOBATH
yTBEpkKACHHE/TpapUK/TabnIly - Ha MHOCTPAHHOM SI3bIKE B JIMAJIOre C IpernojaBaTesieM, 0e3
MOATOTOBKH).

IIpumep TecTOBBIX 3aAaHNi (3a4eT)
LISTENING
TASK 1. LISTEN TO AN INTERVIEW WITH HELEN PARKER, A TRAINING AND
DEVELOPMENT CONSULTANT. CHOOSE THE BEST ANSWER - A, BOR C - TO THE
QUESTIONS BELOW.

1. How well does Helen say organisations understand their own training needs?
a)  Usually not very well

b)  Generally pretty well

c)  Often extremely well

2.  How does Helen find out what sort of training will be useful to a company?
a)  She asks the management.

b)  She interviews the employees.

c)  She spends time in the company.

3. What is the benefit of the activities she conducts?

a)  They help her see how people work together.

b)  They allow her to understand a company’s products or services.

c)  They encourage the management and employees to relax together.

4.  How do case studies help Helen?

a)  They allow her to identify the most intelligent people in the organisation.
b)  They let her watch how people react to certain ideas and situations.

c)  They give her an opportunity to encourage people to share their emotions.
5 What do the bridge- or tower-building exercises show Helen?
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a)  How groups do or don’t cooperate

b)  What learning styles people prefer

c)  Which people are likely to leave the company sooner rather than later
6 Which of these is a feature of the bridge- and tower-building exercises?
a)  The teams must select appropriate materials.

b)  There is a deadline for the project.

c)  The construction must be done without tape or glue.

7 What does Helen say about the building games?

a)  They put people in roles they don’t usually perform at work.

b)  They generally reflect how relationships work on the job.

c)  They help improve communication.

8 After the first phase of work in a company, what does Helen do next?
a)  She sets up training programmes.

b)  She makes suggestions for team reorganisation.

c)  She put workers and managers into ‘training teams’.

9 What do coaching and mentoring have in common?

a)  Both build on skills that are already present.

b)  Both introduce and develop new skills.

c)  Both require the financial backing of the company.

10  How is mentoring different from coaching?

a)  Mentoring doesn’t require as much commitment.

b)  Mentoring usually requires expert involvement from outside the company.
c)  Mentoring generally has a longer timeline.

VOCABULARY

Task 2.

A. Complete the sentences with the noun form of the words from the box. You will not
need all of the words.

advise allow develop educate employ intern qualify recognize

1. I need to ask for some_ about how to make the best possible impression at my
interview next week.

2. All employees are given an for food and travel expenses when they work away from the
office.

3. Nico earned an accounting by receiving on-the-job training provided by his
company.

4. Adam Reeves has received a lot of inside the company for making real improvements
through effective training.

B. Complete the conversation with the words and phrases in the box.

Seth | heard you gave a presentation on renewable 16 this morning.

How did it go?

Piet Not very well. Martin asked me to do it just yesterday and I wasn’t really prepared.
Seth Oh, that’s a shame. What happened?
Piet Well, I started off talking about the need to reduce carbon 17 and at first | thought

people were nodding___ 18 but actually they were nodding 19!

Seth Did you have a chance to talk about fuel-cell 207

That’s your area of expertise.

Piet Only at the very end. It seemed like everyone was more interested in 21
power and solar 22 and I’'m not really an expert on those.

Seth No, that’s more Martin’s area, isn’t it?

Piet When we’d been going for about half an hour, everyone was just 23 in their

seats. A couple of people asked interesting questions and | thought | was recovering but then the
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catering people started setting up for coffee break so of course everyone was letting their
24 wander over to that.

Seth Oh, dear.

Piet Then I noticed that Martin was sitting at the back of the room with his arms folded across

his chest, 25 at me and acting as though he was offended by my bad presentation!
LANGUAGE

Task 3.

A Match the sentence beginnings (26-30) with the best endings (a—e).

26  Don’t worry about organizing the a) | merely typed it up. training schedule,
27 1don’t think Beth wrote this; b)  Lawrence already did it

28  Several people worked on this but c)  itwas primarily lan who put it together.
29  Because it’s difficult, not everyone has d)  Jane probably did it.

finished the training course but Lisa e)  successfully completed one last year.

30  Stan did most of the planning and

B Each of these sentences contains an expression that’s wrong. Cross out the incorrect
word and write the correct one.

31 If we’re going to turn this company around, we need to connect the spots and understand that
all of our problems are somehow related.
32 We don’t want to allow workers to home their skills at our company and then take their
expertise somewhere else for more money.
33 Your theory makes a lot of sense but it’s completely divorced from practising. We
simply don’t work that way!
34 It’s important to rejog teams from time to time even when there isn’t a problem. It keeps ideas
fresh.

35 When he said my input was ‘academic’, I think he was using the word in the pejorating sense.

C  Choose the correct words to complete these sentences.

36 Most people understand the need to move away from (the / —) fossil fuels but actually doing
it will be very difficult.

37 (An/ The) airline industry around the world has suffered in the recession.

38 We need to identify (a / the) sympathetic person in middle management who would be willing
to take on a mentoring role for at least the next two years.

39 (The / —) US is often seen as a tough market by UK companies.

40 Building (a / the) personal network is extremely important for graduates.

SKILLS

A. Put the sentences into a logical order to make a conversation.

a) Sam I thought your face looked familiar! I was there, too. I’d love to talk to you
sometime soon about something I’'m working on.

b)  Mia Not at all. ’'m Mia Leeman. I’'m with Kumatori Brake Company in Osaka. Sam, you
might like to meet my colleague Nori Okazaki. He works on brake systems for Toyota.

c)  Mia Excuse me. I’ll let you two keep on talking but I’'m afraid I have to make a quick call.
d) Sam Yes, that would be good. So you’re based in Osaka, is that correct?

e) Sam  Hello. 'm Sam Soames. I’'m in marketing with Toyota UK. Do you mind me
asking where you’re from?

f)  Nori  Nice to meet you, Sam. | met some of your colleagues at the Paris Motor

Show.

g) Nori OK, Mia. See you later. Sam, we should do lunch one day this week.
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h) Nori  Not quite. Mia is in Osaka but I’'m based at one of our factories, in Thailand.

41
42
43
44
45
46
47
48

agreeclarify couldBcoGgiaplete the comeersgtivig with the words and phrases in the box.

keep our options open meant would be

Liam’s leaving next week and we still don’t have a replacement. BWe49 sharing
out his work between ourselves. ASorry but could you50 how that would work?
Well, | just51 that you and | could divide Liam’s

work. You take half, I'll take half.

I’m not sure 152 with you there. Wouldn’t it be way too much for us?

| know 153 about this but since he lost his two biggest accounts, he just hasn’t
been that busy.

Let’s54; we need to consider-hiringa-replacement.

Fair enough. Another option55 to just wait and see what happens.

WRITING

You are responsible for organizing a stand at an important trade show. On 15 July you
ordered from a stationery company 1,000 promotional giveaway bags with printed matter
about your products as well as pens with your company name and other items. On 17
November, three weeks later than scheduled and only three days before the trade show,
100 bags arrived. You phoned the company and explained that the order was 900 bags
short. They promised to deliver the additional bags in time for the trade show but they
failed to do so. Write a formal e-mail of complaint (150-200 words). It should start and
finish with the appropriate salutations.

Structure your e-mail as follows:

*Write to your contact at the company, Ms Lisa Lawrence.

*Explain briefly why you are dissatisfied with the service.

*Set out the details of what happened.

*Describe the consequences: you lost the opportunity to make contact and communicate with
important customers, which could affect your business.

*Point out that the paperwork for the order and the packing list that came with the de- livery
specified 1,000 rather than 100 bags and so the error should have been picked up at the
supplier’s end.
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*Say that you’ve now decided to cancel the purchase. Ask the supplier for a full refund of your
payment.

Bropoii kypc, 3-4 cemectp IIncbsmennasi 3x3ameHaunonHas padora (30 6as10B):

- AynupoBanue (mpociymimBanue 1-2 aynMOTEKCTOB Ha MHOCTPAHHOM SI3BIKE IO TEMAaTHKE
Kypca ¥ BBIMIOJIHEHUE 33/IaHUN Ha WX OCHOBE; BPEMS 3BYYaHHUs Kaxaoro ¢parmeHTa 2,5-3 MuUH.
WJIM OJTHOTO 5-6 MUHYT, NPEABIBISETCS JBAXKIbI, 3PUTECIBHON OMOPON MOTYT CITY)KHUTbh TaOJIHUIIBI,
rpaduKu, TuarpaMMbl, PUCYHKH) - 5 GaJIjIOB.

- Jlexcuko-rpammaruyeckuii Tect, 00beM 3000-3300 m.3. - 20 6ayoB;

- Hanwucanue nucema-npemioxenus (Proposal Letter) (o6vem —180 ciioB) - 5 6amios.

YCTHBI dK3aMeH:
1. Anamu3 u pedepupoBanue Tekcra (0e3 cioBaps, oobemom 1800-2000 m.3.) Bpems
noaroroBku 20 muH.). becena ¢ sk3amMeHaTOpoOM O COJIEp’KaHUU TEKCTa U 3aTPOHYTHIX B HEM
npobiemax. - 15 6amios.
2.  CuryaTuBHBIEC 3aJaHUs 10 TPOWUJCHHON TeMaTukKe (pa3BEpHYTh MPEIOKEH- HBIA TE3HC,
OLIEHUTb PEJIEBAHTHOCTb YTBEPXAECHUS U OOCYAMTH €ro Ha MHOCTPaH- HOM SI3bIKE B JMAJIOre C
npernojaBaresieM - 0€3 NOJATOTOBKH).

OO0pa3en KOHTPOJIbHOM IK3AMEHALIMOHHOM PadoThI

VYTBepxaeHo: 3aB. kKapeapoi «MHpopmaTrka, MaTeMaTHKa
U 00IIeTyMaHUTapHbIE HAYKH»
k.n.H. ['apaxa H.A.

DegepanbHOe rocyIapcTBEHHOE 00pa3oBaTe/ibHOe 0I0/IZKeTHOe YUpe:KaeHHe BbICLIero 06pa3oBaHus
«®uHaHcoBblil yHuBepcurer npu IlpaBurenscrBe Poccuiickoii ®@enepauum»
HoBopoccuiickuii ¢pusinan

HNTOI'OBAS KOHTPOJIbHAA PABOTA

10 IUCUMIUIMHE «IHOCTpaHHBIN A3BIK»
Hanpasnenus noarorosku Peksiama u cBsi3u ¢ 00I1I€CTBEHHOCTHIO
2 xypc 4 cemectp
2023/2024 y4eGHblii roj

Cucrema oneHkH 3HaHUI M0 yuyeOHOH aucuunainHe « MHOCTPaHHBIN A3BIK»

| arrect. | Il arrecr. Wrorosas nucbMeHHast paboTta VYcrnas | Urorosas
Makc.20 | Maxkc.20 Maxkc. — 30 9acTh OIICHKA
AynupoBanue | Jlekcuko- IIucemennoe | Makc.- | Makc.-
Makc. 10 | rpammaTHUecKuii | 3a/1aHUE 30 100
OannoB Ttect Makc. — 15 | Make. - 5 | GayioB | Gamsios
0aioB 6a/mu10B
FINAL TEST

Second Year Term IV Variant A

LISTENING
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Task 1. Listen to the recording about mass media and for each question 1-5, mark each

statement ‘T’ for True, ‘F’ for False, ‘NS’ for Not Stated.

1. The perception of mass media has changed.

True False  Not Stated

2. Technologies have brought both advantages and disadvantages.
True False  Not Stated

3. Few people worry about the violence on TV.

True False  Not Stated

4. In 1993 a young boy jumped out of the window because he was scared.
True False  Not Stated

5. People usually spend most of their time checking their e-mails.
True False Not Stated

Task 2. Listen to the recording and for each question 6-10, mark one letter (A, B or C) for

the correct answer.

6. Nowadays we

A) associate more things with mass media

B) associate fewer things with mass media

C) associate the same number of things with mass media

7. Many people are nervous about....... violence on TV.
A) the influence of

B) the spread of

C) reasons for

8. A superhero on TV was .....an enemy.
A) running after an enemy

B)  was fighting with

C) running away from an enemy

9 Coach potatoes are.....people

A) busy
B) frightened
C) passive

10. Addictive activity means
A) you can’t stop doing it
B) you are keen on doing it
C) you are tired of doing it

LEXIS & GRAMMAR

Task 3. Choose the only possible variant.

11. _ his work Mr. Jones decided to send e-mails.

A) Having finished B) Has finished C) Have finished D) Have been finished

12.  in London this organization became one of the most influential in the world.
A) Been found B) Has been founded C) Have been founded D) Having
founded

13. Itried to speak to him___my voice.

A) not raised B) without raising C) without raised D) not raising

14.for the seminar he cannot answer any questions.

A) Not preparing B) Not prepare C) Without preparing D) Without prepared
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15. his wallet he could not buy a present for his son.

A) Has lost  B) Having lost C) Have lost D) Have been lost
16. I have to pay to get this program............

A) toinstall  B) install C) installing D) installed

17. We heard two men........ the training.

A) discussing B) to discuss C) discussed D) have discussed

Task 4. Identify the word or phrase that must be changed in order for the sentence to
be correct.
18.Having working in the garden all day, we felt exhausted.
A) Having  B) working C) felt D) exhausted

19. Can you persuade your colleague purchase all the necessary equipment?
A) persuade B) purchase C)all D) necessary

20. Political, economic and social life in the 19" century was dominate by a European planter
class.

A) economic B)in C)dominate D) by

21. Without knowing when the meeting started, she asked her colleague for help.
A) Without B) knowing C) started D) asked

22._Having be warned about an important visitor the manager didn’t leave the office for the
whole day.
A) Having B) be warned C) didn’t leave D) for

23._Having founded in 1954 this organization promotes peace and cooperation between
countries.
A) Having founded B)in C) promotes D) between

Task 5. Choose the correct preposition if necessary.

24. This was proposed...... the Chief Executive.

A) as B) - C) by D)of

25. Children are normally sponsored .....they reach the age of 18.
A) while B)upon  C) unless D) until

26. Our company is proud....what it makes.

A)- B)of C) from D)in

27. The team consists....four Europeans and two Americans.

A) from B) of C) for D) with

28. Decisions can be made.....consensus.

A)asB)of C)by D) with

29. UNESCO is aimed....promoting world peace and security.
A)for B)to C)at D) with

30. All these priorities focus...saving and improving children’s lives.
A) from B) of C) onD) in

Task 6. Match each of the phrases on the left with an appropriate explanation on the right.

31 consequence | A To accept that something is legal, true or important
32 pledge B To do something illegal or something that is considered
wrong
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33 | violate C A result of a particular action or situation, often one that is
bad or not convenient

34 | takepridein | D To break or act against something especially a law, agree-
ment or principle
35 oversee E To feel very pleased about something or someone you are

closely connected with

n

36 commit A serious or formal promise

37 recognize G To watch or organize a job or an activity to make certain
that it is being done correctly

Task 7. Put in the appropriate word or word combination to complete the statement.
38. We also the enormous achievement of its adoption here today.

A) acknowledge B) ally C) induce D) violate

39. The EC is a political and economic....... .

A) alliance  B) recognitionC) violation D) defense

40. Moreover the absence of labour standards is considered to be the... of poverty.
A) violation B) consequence C) abuse D) alliance

41. We strongly oppose those whothis natural rule.

A)ally B)afford C) violate D) transfer

42. Countries....from using force or the threat of force against other countries.

A) maintain  B) share C) afford D) refrain

43. This organization...... cooperation among its 150 members in different spheres.
A) predicts  B) pledges  C) allies D) promotes

44.. All the candidates have given .....not to raise taxes if they are elected.

A) issues B) consequences C) milestones D) pledges

Task 8. Say whether these statements are true (T) or false (F).

45. The European Community is a political and economic alliance.

True False

46. There are seven main organs of the United Nations.

True False

47. The WTO's main objective is to maintain peace in the world.
True False

48. Mostly decisions are made by a majority vote in the WTO.

True False

49. The European Union General Assembly meets once in four years.
True False

50. The main objective of WWF is to protect countries and promote international cooperation.
True False

WRITING

Be sure to start from a place of gratitude. If the recipient has helped you in the past, say thank
you. If not, make a general statement about how grateful you are for the community's strong support of
your project to provide social proof that can help make your prospect more likely to commit.

A sponsorship  proposal letter should include:

-A  statement of thanks for past support (if applicable)

-A few facts that outline the positive impact of your event
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-Two or three options for sponsorship, with the benefits of each one -An assumptive statement
thanking the recipient for his or her support -A day and time you will call them to answer any
questions.

Keys Variant A

Listening | Lexis & Grammar

Task 1 Task 2 Task3 | Task4 | Task5 | Task6 Task 7 Task 8

1 |7 6 |A |11 [A [18 [B |24 |[C [31 |C [38 |A [4 |T

2 |7 7 |A |12 |D [19 |B |25 |[D [32 |F |39 [A [46 |F

3 F 8 |A |13 |B [20 |[C |26 |[B [33 |D |40 [B [47 |F

4 F 9 |Cc |14 |A [21 |A |27 |B [34 |E |4 [C [48 |F

5 N 10 |A |15 [B [22 |B |28 |[C [35 |G [42 |[D [49 |T
16 |[D [23 |A |29 |[C [36 |B [43 |D [50 |F
17 | A 30 |[Cc |37 |A |44 |D

Oo0pa3sen 3xk3aMeHAIIMOHHOT0 OMJieTa

®enepaibHOE rocy1apcTBeHHOE 00pa3oBaTe/ibHOe 0I0/1KeTHOe yUpeKIeHHne
BbICIIET0 00pa30BaHUsA
«®AHAHCOBBI YHUBEPCUTET ITPU IIPABUTEJIbCTBE POCCUIACKOM
OEJIEPALIUN»
(PuHAHCOBBIN YHHBEPCHTET)

Kagenpa «upopmaTuka, MaTeMaTHKa U 001IeryMaHUTaAPHbIC HAYKH
JucuunimHa: «MHOCTPpaAHHBIN A3BIK»

daKyabTeT:

®opma 00yueHHs: OUHASA

Cemectp: 4

Hanpasaenue noaroroBku: 42.03.01 Pexsiama u cBi3M ¢ 00111eCTBEHHOCTHIO

3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. I[IpocnymiaiiTe ayIMOTEKCT U BBIIIOJHUTE 331aHUS HA €r0 OCHOBE. (5 0aioB)

2. BeInosnHuTe JeKCUKO-TpaMMaTHieckue 3aaanus. (20 6ansos)

3. Harmumure nmucbMo-tipensioskenue. (5 6amioB)

4. Bemonnure aHanu3 u pedepuponanue tekcra «What is Display Advertising?» (6e3 cioBaps). (15
0ayIoB)

5. BemonauTte cutyannonHoe 3ananue «Overcoming Objections in Sales» (15 6anoB)

IMoaroroBuna: noueHT Mursakuaa K.B.
VYr1Bepxknaro:

3aBenytromuii kapeapsl « MHbOpMaTHKa, MaTeMaTrKa U O0IeTyMaHUTapHbIe Hayku» ['apaxka H.A.
«30» ampens 2023 1.

YTBepxneHo Ha 3aceqanuu Kadeapsl «MHpopmaTika, MaTeMaTHKa U OOIIIETYyMaHUTAPHBIE HAYKH
ITpotokon Ne ot 30 anpens 2023 r.

3K3AMEHAIIMOHHBIN BUJIET Ne 1
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1.BbinosinuTe anaau3 u pepepupoBanue Tekcra 0e3 ciioaps (15 6ays10B).

What is Display Advertising?
Tom Whatley

Display advertising is a method of attracting the audience of a website, social media platform or
other digital mediums to take a specific action. These are often made up of text-based, image or video
advertisements that encourage the user to click-through to a landing page and take action (e.g. make a
purchase).

Most display and online advertising campaigns are charged on a cost per click (CPC) basis. That
is to say, every time the user on a search engine clicks on your ad, you’ll get charged an amount based
on your overall bidding strategy.

They can also be used for retargeting campaigns. This is where ads are served to users who have
already visited a specific website. The aim is to “retarget” them and encourage them to return to the
website to take the same action (or an action at a different stage of the funnel).

With that in mind, let’s explore what makes a great display ad campaign and how to put together
compelling ad creative to attract your ideal audience.

Are there any other forms of display ads? The short answer is yes! Your udisplay campaigns can
come in several shapes and sizes, which include the following:

1. Banner Ads: One of the oldest and traditional forms of advertising, banner ads usually appear
at the top of websites in a “banner” format. Here’s an example from Amazon Prime:

2. Interstitial Ads: These ads appear as web pages that are served to users before they are
directed to the original page they requested. In the example below, you can see how this appears
before accessing a web page or app on a mobile device:

3. Rich Media: These ads include interactive elements, such as video, audio and clickable
elements. The example below shows an ad from Demand Gen that includes an opt-in form right within
the ad itself:

4.Video Ads: The YouTube advertising platform, as well as social net- works like Instagram and
Facebook, have opened a whole new avenue for marketers. Video ads allow you to reach your
audience and connect with them on a personal level, and are well worth investing in.

On top of these formats, native advertising is an effective strategy to de- liver great creative and get
your message in front of an engaged audience. This approach allows you to produce content that your
audience loves on their favorite channels.

2.BbinosiHuTe cutyanuonHoe 3aganue «Overcoming Objections in Sales» (15 6as10B)

The management board of your company is currently worried that clients are hesitant to buy your
product. You assist in the process of teaching managers how to overcome objections (in 12-15 full
sentences make use of the active vocabulary studied in this course).

When giving a speech on the issue, dwell on the following points:
*» what is a sales objection

* why is objection handling important

* types of sales objections

* how to overcome sales objections

BOl'lpOCbI AJIA MOATOTOBKH K 9K3aMEHY

1. «Overcoming Objections in Sales»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
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 what is a sales objection
» why is objection handling important
* types of sales objections
* how to overcome sales objections
2. «Relationship Building»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
* the difference between team building and relationship building
« the importance of the company’s values
* relationship building skills
* some steps one can take to develop relationship-building skills
3. «The Role of PR and Institutional Advertising in Integrated Marketing
Communications»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences
make use of the active vocabulary studied in this course):
* the primary role of PR in modern business environment, PR goals
* advertising versus PR versus MPR
« the scope of a PR practitioner’s duties to achieve the marketing purposes
* the ways and means to sort influentials
4. «The 4 Models of Public Relations»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
« understanding the 4 models of Public Relations
* the Press Agent/Publicity Model and other models
* the development of ethical practice in public relations
5. «Sponsorship»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
» what is sponsorship; its main purpose
« the reasons for the growth of sponsorship
* the main benefits and drawbacks of sponsorship
* some types of sponsorship
6. «<SWOT Analysis»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
» what is a SWOT analysis
* why is SWOT analysis important
* how to write a SWOT analysis
* how to do a SWOT analysis 7. «Digital Advertising»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
» digital advertising versus traditional advertising
« types of digital advertising
» digital advertising metrics
» general tips for social media success
8.«Digital Fraudulent Activities»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
» what is digital fraud
» common types of online fraud
* some tips to prevent digital fraud
9.« WOMM»
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When giving a speech on the issue, dwell on the following points (in 15 or more
full sentences make use of the active vocabulary studied in this course):
* what is WOMM
« word-of-mouth marketing versus natural word-of-mouth
» advantages and disadvantages of WOMM
* the best WOMM strategies
10.«A Good Press Release»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
» what is a press release
* types of press releases, its structure and formats
* some tips on how to write an effective press release

DoHIbI OLIEHOYHBIX CPEACTB IJI MPOBEPKHU KAKA0N KoMIIeTeHIMHU, popMupyeMoii
AMCUUIJIMHON npeacTaBiaenbl B [Ipuioxkenun 1.

8. IlepeyeHb OCHOBHOH M JONOJHUTEIbHOW Y4eOHOH JMTepaTypbl, HeOOXOAMMOM AJs
OCBOEHMS THCIMIIJIHHBI

OcHoBHas JInTepaTypa
1. MenseneBa K.O. AHMmMickuil s3bIK [ CHEUUAINCTOB IO pPEKJIaMe€ M CBA3SIM  C
obmectBennocteio= English for advertising and public relations: yue6noe mocobue /K. O.
Mengenera.- Mocksa: KHOPVYC, 2023.-180 c. - (bakanaBpuar).- URL: https://book.ru/books/
JlomoJiHuTeIbHAS JIMTEpPaTypa

2. Ipoosirea H.H. Public Relations and Publicitty. Basic Concepts and Terms. AHITTHICKHUIA SI3BIK:
yaeOHOe TmocoOue s TMepBOro rojaa oOydeHHs 10 HampaBieHuio '"Pekiama ©u  CBsS3M C
o01miecTBeHHOCThIO" (TIporpaMma noArotoBku OakanaspoB) / H.H. JIpo6simesa, O.A. Azaposa, O.1.
MakcumoBa, E.b. ManaxoBa; @unyHuBepcUTeT, JlemapTaMeHT AaHIJIMHCKOrO  s3bIKa M

npodeccHOHaIbHOM KOMMyHUKaiuu. - MockBa: IIpomereit, 2022. - 228 c¢. - Tekcr:
HETOCPEICTBEHHBIN

3. Uukwunesa, JI. C. AHrawmiickuil s3bik s myOonuuHbix BeicTymiennit (B1-B2). English for Public
Speaking : yuebnoe mocobue mast By3oB/ JI. C. HukuieBa. — 2-¢ 3., UCHp. u jorm. — MOCKBa :

NsnarensctBo FOpaiit, 2023. — 167 ¢. URL: https://urait.ru/bcode/512417 .

4. Aurnmiickuil si3bik ans rymanutapueB (B1-B2). English for Humanities : yueOHoe mocobue s
By30B / O. H. Croruuesa, A. B. bakynes, I'. A. IlaBnosckas, E. M. MykoBHukoBa. — Mocksa :
U3narensctBo KOpaiit, 2023. — 178 ¢. URL: https://urait.ru/bcode/516738

5. KapmoBa M.P. Business Correspondence: a Guide to Press Release Writing. - cOopHuk
METOJMYECKUX yKa3aHWH U 3aIaHHUK JJISI CAMOCTOATEILHON paboThl CTYICHTOB 2 Kypca, OakaiaBpuar,
42.03.01 «Peknmama ©u CBsA3M C OOIIeCTBEHHOCTHIO», 2022 - 42 c¢. HOIl. - URL:
guide to press release.pdf. (marta myOmukanum: 04.07.2022). — TekcT: >meKTpoHHBIN. — Pexum
nocryna: MOII. {uciumuinaa MHOCTpaHHBIN sA3bIK. MeTtonnueckuii Marepuain. — Tonbko aJis 3aper.
MIOJIB30BaTENEH.

9. Ilepeuenb pecypcoB HHGPOPMAUMOHHO-TEJIEKOMMYHUKANUOHHOH ceTH «UHTEepHeT»,
HEeO0XOAUMBIX [IJIS OCBOCHUSI JUCIHUIJINHBI

1. Dnexrponnsie pecypesl BUK:
* DnexTponHas oubauoreka @uHaHcOBOTO yHUBepcuTeTa (DB) http://elib.fa.ru/
* DnekTpoHHO-Onbmuoreunas cucrema BOOK.RU http://www.book.ru
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* DNIEKTPOHHO-OMOIMOTE Has cucTeMa «Y HUBEpCUTETCKasi OMOIoTeKa OHJIAMH»
http://biblioclub.ru/

* DNIEKTPOHHO-OMOMMoTeuHas cucreMa Znanium http:/ www.znanium.com

* DIIeKTPOHHO-ONOIHOTeYHas cucTeMa n3gaTenscTa «FOPAW Ty https://urait.ru/

* DIeKTPOHHO-O0MOIMoTeuHas crucreMa uznatenscTa [IpocnexT http://ebs.prospekt.org/books
* DJIEKTPOHHO-0MOIMOTEYHas cCUcTeMa u3arenbcTBa Jlans https://e.lanbook.com/

* JlenoBas onnaitn-6nbimnotexa Alpina Digital http://lib.alpinadigital.ru/

* DnekTponHas oubauoreka M3narensckoro noma «I pedbennnkoBy https://grebennikon.ru/

* Hayunas snektponHas 6ubnuoreka eLibrary.ru http://elibrary.ru

* HarmonasipHas anekTpoHHas ouoimoreka http://H30.pd/

» Academic Reference http://ar.cnki.net/ ACADREF

* [Taker 0a3 ganHbix kommanuu EBSCO Publishing, kpymnHeiimero arpera- Topa Hay4HbIX PECYpPCOB
BEIyIINX M3aaTenbcTB Mupa http://search.ebscohost.com

* DyIeKTpOHHBIE MPOAYKTHI u3aarenscTBa Elsevier http://www.sciencedirect.com

* Emerald: Management eJournal Portfolio https://www.emerald.com/in- sight/

* Henry Stewart Talks: bubnuoreka Omnmaitn Jleknuii no busnecy u  Mapketunry
https://hstalks.com/business/

* Oxford Scholarship Online https://oxford.universitypressscholarship.com/

 Komnekmus Hayunbix xypHanoB Oxford University Press https://academic.oup.com/journals/
* Scopus https://www.scopus.com

* DIIeKTpOHHAs KOJUISKIHSI KHUAT M3/1aTeNibeTBa Springer: Springer eBooks http://link.springer.com/
* ba3a maHHBIX Hay4HBIX )KypHaloB u3narenscTBa Wiley https://onlinelibrary.wiley.com/

* Hudposoii apxuB HaydHBIX KypHaTIOB: http://arch.neicon.ru/xmlui/

- Annual Reviews

- Cambridge University Press

- The Institute of Physics (IOP) Publishing

- Nature

- Oxford University Press

- Royal Society of Chemistry

- SAGE Publications

- Science

- Taylor & Francis Group

2. UOIT https://org.fa.ru/

10. MeToanyeckue yKkazaHus 1Jisl 00y4aIOIUXCS 110 OCBOEHUIO THCIHIIHHBI

Meroanyeckue PpeKOMEHIANUM CTYAEHTAM [0 BbINOJHEHUI0 JOMAIIHNUX TBOPYECKHUX
3aaHMH.

[enb: mpuoOIUTh 0OYYAIOIIUXCS K HAYYHOMY TBOPUECTBY, MOWCKY U PEUICHUIO aKTyaJlbHBIX
COBpPEMEHHBIX ITPOOIIEM.

OOyyarommMcst PEeKOMEHAYETCs, HUCIMoNb3ys HHTepHeT-pecypchl, HaWTH JAOMOIHUTEIbHYIO
uH(pOpMallMI0O IO TeME ypoka U TpeAcTaBUTh €€ B (opMe MyIbTUMEAMMHON MpEe3eHTalH C
ucnonszoBanueM CJII1 (nampumep, «[loBenenne moTpedutens Ha pIHKE TOBAPOB U YCIYTY).
MeTtoauueckre peKOMEeHIalliy CTYJAeHTaM I10 MOAr0TOBKE Mpe3eHTalnun
-IIpe3enTanus q0JKHA OTBEYATh MOCTABJIEHHOM LENH.

-ITog6op nHpopmanuu JOMKEH OCYIIECTBIATHCS U3 AKTYAIbHBIX U IPOBEPEHHBIX HCTOUYHUKOB.
-Heo6xoaumo cTporo nmpuaepKUBaThCS YCTAHOBIEHHOTO perjiaMeHTa.

-IIpezenTanust nomkHa OBITH CIJITAHUPOBAHA M JIOTMYHO CTPYKTYpUPOBaHA, HWMETh BCTYIUICHHE,
OCHOBHYIO YaCTh U 3aKJIIOUEHUE.

-Crnaiiipl IPE3CHTAIMH BBITTOTHSIIOTCS B TE3UCHOM (hOpMe ¢ YIETOM PEKOMEHIalnii 0 BeIOOpe mpudra,
dboHa, WILTIOCTpAIHA 1 aHUMAITHH.
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-Crnaiiibl He TOJDKHBI COAep)KaTh opporpaduuecKkux U MyHKTYaIIHOHHBIX OUIHOOK.
-Crnaiipl TOJDKHBI OBITH BBITIOIHEHBI B €IMHOM CTHIIC.

MeTtoauyeckue peKOMeHAalMHU CTYAeHTaAM K OATr0TOBKe K Keiic-aHaJu3y.

B xonme anamm3a keiica cTyaeHTaM IpelJlarairorcs pa3zHooOpasHble 3ajgaud. CryneHTam
HEOOXOJUMO CHUCTEMAaTU3UPOBATh M MPOAHATU3UPOBATH TEKCTOBBIE MaTepHalbl, caenaTh MHTepHET-
3arpoc AJisl yTOUHEHHS JIeTalleil paccieoBaHus U T. I. Pe3ynbTaTel He00X0AUMO MPEACTaBUTh THOO0 B
dbopMe MUCHbMEHHON aHAIMTHYECKOW 3aIUCKH, JTUOO B BHJIEC MYJIbTUMEIUHHON Npe3eHTaluu. ToJIbKO
npojiesiaB OOJBINYI0 TMOATOTOBUTEIBHYIO pPabOTy, CTYAEHTHI MPUCTYMAIOT K JHUCKYCCHH, B XOJE
KOTOPO# BbIPa0aThIBAIOT U MPUHUMAIOT PEIICHUE.

PexomeHpanmu K BbINOJHEHUI0 KOHTPOJbHOH padoThl

KOHTpOJIBHaSI pa60Ta ABJICTCA OAHHMM M3 BHJOB KOHTPOJIA KadYCCTBa 3HAHUM CTYACHTOB,
M3YYAIOIIUX TaHHYIO TUCHUTUIHHY.

OcHoBOM pa6OTI)I Haa KOHTPOJIbHBIMU 3aJaHUAMH SBJCTCA CIICHUAIbHAA JHUTCpaTypa I10
TUCIUILINHE.

Kontposnbnas paboTa g0mkHa OBITH HAalMMCAHA Y€TKUM, TOHSATHBIM MOYEPKOM, O€3 UCIIPaBICHUH,
CUHEH WM YepHOU MacToil, ¢ coOI0eHreM npuemieMoro ¢popmMara CTpaHull (TI0Js) U MEKCTPOUHOTO
WHTEpBaja.

Ha xaxmoit KoHTponbHOM  paboTe mpemnojaBaTeNib BBICTABISET OLEHKU B COOTBETCTBUU C
YTBEP)KJICHHBIMH KPUTEPUSMHU OLEHKH. 110 Moay4eHnn mpoBepeHHONH KOHTPOIBHON paboThl CTYACHT
JOJKEH BHUMATEJIbHO O3HAKOMUTBHCS C HCIPABICHUSAMH Ha TONSAX, MPOYMUTATH 3aKIIOUYEHHE
IpenojaBarTesis, €CiIu TAKOBOE UMEETCs, CAeNaTh padoTy Haj OIMMOKaMHU U IOBTOPUTH HEAOCTATOYHO
YCBOGHHBII MaTepHuall B COOTBETCTBUU C PEKOMEHIALUAMH MIPerogaBaTes.

11. Ilepeyenbr WHGOPMANMOHHBLIX TEXHOJOTHi, UCHOJb3YeMbIX IMPH OCYLIECTBJICHUU
o0pa3oBaTe/IbHOIO MpoHecca MO [WCHUIUIMHE, BKJIKOYAs INepedYeHb He00X0auMoro
NPOrpaMMHOro odecriedyeHuss 1 HHPOPMAIHOHHBIX CIPABOYHBIX CHCTEM (ITPH HEOOXOIMMOCTH)

[Ipu ocymecTBiaeHuu  00pa30BaTENBLHOTO  TIpoliecca  00yJaroUMMHUCS U TTPOQECCOPCKO-
MPenoAaBaTeIbCKUM COCTaBOM HCIONB3YIOTCS: MPOrpaMMHOE oOecreueHue, HHPOPMAIHOHHO-
CIIPpaBOYHBIC CUCTEMBI, DJICKTPOHHLBIC OMOIMOTEYHBIE CUCTEMBI.

11.1 KOMILIEKT JIMIIEH3MOHHOTO MPOTPAMMHOI0 o0ecrevYeHus :

1) ArruBupycuas 3ammura ESETNOD32
2) Windows, Microsoft Office

11.2 CoBpemeHnHbIe npodeccHoOHATbHBbIE 0a3bl JAHHBIX U HH(OPMAIMOHHbIE CIPABOYHbIE
CHUCTEMBbI:

1) ba3el nannbix denepanbHO Ci1y:KObI TOCYAAPCTBEHHOM CTAaTUCTUKH -
http://www.gks.ru/wps/wcm/connect/rosstat_main/rosstat/ru/statistics/accounts/

2) Hayunas snekrponHas 6ubnmoreka - Www.elibrary.ru

3) HanmonanwHas snextponHas 6ubiaroreka (HOb) oobenuuser Gponab myOaMuHbIX OMOINOTEK
Poccun  denepanbHOro, pervoHaIbHOrO, MYHUIUMIAIBHOTO YPOBHs, OWONMOTEK HAayYHBIX U
00pa3oBaTeNbHBIX YUPEXKACHHH, a Takxke mpaBooOmanareneii. OOecreynBaeT JOCTYIl KO BCEM
U3JJaHHBIM, W37]aBa€MbIM U XPAHIIUMCS B (POHAAX POCCUHCKUX OMOIMOTEK M3IaHUSM U HAyIHBIM

paboTtaM, — OT KHW)KHBIX TaMITHUKOB WCTOPUU U KYJIBTYPHI, /O HOBEUIIMX aBTOPCKHX
npousBeneHui. http://H36.pd/
4) [Tonmuremarraeckas pedepaTtuBHO-OMOIMOTpaduIecKas " HayKOMETpHUIECKast

(oubmmomeTpuueckasi) 6aza manubsix Web of Science - https://apps.webofknowledge.com
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5) PedeparuBHas u cripaBouHasi 6a3a JaHHBIX PELEH3UPYEMOI TUTEpaTyphl Scopus -
https://www.scopus.com

6) YauBepcurerckas napopmanmonnas cucrema POCCUS (YUC Poccus) -
https://uisrussia.msu.ru/

11.3 CepTuuuupoBaHHble NPOrpaMMHbIe H aNlllapaTHbIe CPeCTBA 3alMThI HH(pOPMALUH

CeprudunupoBaHHble TpOrpaMMHBIE M ammapaTHbIe CPEICTBA 3alIUThl WHPOpPMALUU HE
IIPENYCMOTPEHBL.

12. Onucanme MaTepuaIbHO-TeXHUYECKOH 0a3bl, HEOOXOAUMOW /sl OCYLIECTBJIEHHUS
00pa3oBaTeJILHOIO MPoIecca Mo JUCHUILIHHE

Jns  ocymiecTBiIeHUs 00pa30BAaTENFHOrO MpoIecca B paMKaxX JUCHUIUIMHBI HEOOXOJUMO
HAJIMYHE CTICIUATBHBIX TIOMETIECHHH.

CriennanpHble IOMEIIEHUS IPEACTaBISIIOT cO00M yueOHbIe ayAUTOPUH /sl IPOBECHUS JICKIHH,
CEMHMHAPCKHX M TMPAKTHYECKUX 3aHSATHIA, BBITOJHEHHUS KYpPCOBBIX TPYIIOBBIX W WHIWBUAYAIbHBIX
KOHCYJIBTAIlMH, TEKYLIEro KOHTPOJII M IMPOMEXYTOYHOH aTTECTAllMH, a TaKXKe MOMEIICHUS IS
CaMOCTOSITENIbHOW pabOThl M TMOMENICHHS JUIS XpaHEHHs M NPO(UIAKTUYECKOTO OOCITY:KHBaHUS
yueOHOro 000PYIOBaHHUS.

[TpoBeneHue NEKIM 1 CEMUHAPOB B paMKaX AUCHUIUIMHBI OCYIIECTBISETCS B TOMEIICHUSX !

- OCHAIIICHHBIX JIEMOHCTPAIIHOHHBIM 000PYIOBaHUEM;

- OCHAIICHHBIX KOMITBIOTEPHOW TEXHUKOH C BO3MOKHOCTBIO MOJIKITIOYEHUS K ceTh «HTepHeTY;

- o0ecreynBalMUX JOCTYH B D3JIEKTPOHHYIO HH(OPMAIMOHHO-00Pa30BaTENbHYIO CpEedy
YHHUBEPCHTETA.

CriennanpHble TTOMEIIEHUS TOJIKHBI ObITh YKOMITJIEKTOBAHbI CHEIMAIM3UPOBAHHON MeOeIbo U
TEXHUYECKUMHU CpPEACTBAMU OOYUYCHHS, CIY)KallUMH JUIsS TPEICTaBICHHUs Y4eOHOW WH(POpManuu
00JIbIION ayAUTOPUU
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Yuebnas oucyunnuna: Hnocmpauuwlii a3k

Kommerenuu:
YK-2 CriocobeH mpuMeHsITh HOPMBI TOCYJapCTBEHHOTO si3bIka Poccuiickoit denepanmu B ycTHOU U
NUCbMEHHON pPeYH B Ipoliecce JINYHOM U NpodecCHOHaIbHON KOMMYHUKALIUU

VYK-3 CrnocobeH mNpuMEHATh 3HAHHWS MHOCTPAHHOIO S3bIKa Ha YpOBHE,

[Tpunoxenue 1
DoHIbI OLCHOYHBIX CPEACTB IJI NPOBEPKHU KAXKI0OH KOMIIECTCHIUH,
popmupyemoil AMCUNILIMHON

MCEKINYHOCTHOI'O O6I_I_ICHI/I$I, yqe6H0171 n HpO(i)eCCI/IOHaJ'ILHOI\/'I JACATCIIBHOCTH

JOCTAaTOYHOM  JIJIA

Homep IIpaBUIBHBIA 0OTBET Conep:xanue 3aJaHust Komnerenuu
3alaHUusA b |
1 1-G Match each of the phrases on the left with an | YK-3
2-F appropriate explanation on the right. Some of the
3-E explanations are excessive.
4-B
5-C 1. | legislation | A | away of doing someth
6-A ng, often one that involves a
7-1 system or plan
8-D 2. | theory B | behaviour which obeys an
order, rule, or request
3. | discipline C | the system of laws that judges
or punishes people
4. | compliance | D | something that you are trying
to achieve
5. | justice E | aparticular subject of study
6. | method F | anidea or set of ideas that is
intended to explain something
7. | relationshi | G | alaw or a set of laws
p
8. | objective H | atool of political analysis
I | the way two people or groups
feel and behave towards
2 - Match each adjective on the left with its Russian | YK-2

g wN ke
OmO T w

equivalent. There are two extra you do not need.

1 | ultimate A OTIMYUTENLHEBIN
2 | unobtrusive B OKOHYATENLHbIH
3 | comprehensive | C BCEOOBEMITFOLIMI
4 accurate D CYIIECTBEHHBIN
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5 em E TOYHBIN

arrassing
F HEHaBSI3YHBBIN
G 3aTpyIHUTEIIbHBII
Match two parts of the sentences. VK-3
1. Power, in its broadest sense, is the ability to achieve a
desired outcome, and it
2. Power is usually
3. This distinction coincides with the division between a
public sphere of life and
4. Government can therefore
5. One more and even broader conception of politics
moves it to what is
A thought of as the ability to influence the behaviour of
others.
B thought of as “public life” or “public affairs”.
C what can be thought of as a private sphere.
D be seen as one of the institutions involved in
governance.
E is sometimes referred to in terms of the “power to” do
something.
Match the verb on the left with the proper noun. | VK-3
There two extra you do not need.
1 | toinfluence | A the importance
2 | tostress B the problem
3 | to measure C the imposition
4 | to solve D the behaviour
5 | to generate E the feedback
F the success
G the impact
Match each noun on the left with its synonym. There | YK-3
are two extra you do not need
1 | aspect A approval
2 | support B research
3 | survey C disagreement
4 | validation D main
enance
5 | dispute E feature
F confirmation
G approach
Match each verb on the left with its synonym. There is | YK-3
one extra you do not need.
1 | to acquire A to suffer
2 | to emerge B to affect
3 | to endure C to gro
4 | to expand D to obtain
5 | to impact E to retain
F to appear
Choose the one word or phrase that best completes the | YK-3

sentence.

1.The reporter ... what primary sources of information
necessary to assess whether the applicant was suitable for
the position he wanted ... .

A wanted to know was
B wants to know was
C wanted to know were
D wants to know were
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2. The personnel manager ... that after reviewing all of
the résumés he ... be able to pick and choose a select
number of qualified applicants to be interviewed.

A stresses will

B stressed  will

C stresses would
D stressed is

3. The reporter ... whether ... any techniques how to
conduct an interview effectively.

A wondered were there
B wonders there were
C wonders were there
D wondered there were
4. The personnel manager ... the reporter that the
interview ... be guided, but not dominated, by the

manager, as it was important to let the candidate speak
freely.

A explained to must
B explained is to
C explained to should
D explained must
1B Choose the one word or phrase that best | YK-3
2A completes the sentence.
3D 1. Analyzing a national economy ... factors, some of ...
4D cannot be measured by data.
Alinvolve that
B involves which
Cinvolves that
D involve which
2. GDP ... the value of goods and services ...produced for
sale during one year.
A is known to be -
B are known to be  that
C is known to be which
D are knownto be who
3. The main part of the annual report ... filled with charts
and graphs, ...gives a clear picture of the company’s
performance.
Aare which
Bis who
Care that
Dis which
4. What I like to know is ... any reason ... the annual
report should be studied so carefully.
Aif there is that
B is there why
C is there that
D if thereis  why
1A Choose the right answer. VK-3
2B
3A 1.1__ sleep for hours when | was a little girl.
4B A could
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5C B. am able to
C. can
D had
2. Where are my gloves? — 1 put them on
because it’s cold today.

A can’t
B. have to
C. needn’t
D. mustn’t
3.You take an umbrella today. The Sun is shining.
A. needn’t
B. mustn’t
C. can’t
D. couldn’t
4. I’'m sorry, you didn’t invite me to your birthday party.
You__invite me next time.
A must
B. should
C. need to
D. can
5. Well, it’s 10 o’clock. I_go now.
A can
B. has to
C. must
D. should
10. 1. Politics; Only one of the expressions in italics is correct. Cross | VK-2

2. An election; out the WRONG one. VK-3

3. Opponents, control; 1. Politicians / Politics are all the same. They never do

4. Co- operative; what they say they will.

5. Periods; 2. | think there should be an election / a referendum on

6. National; important issues so the Government knows what the

7. Manager; people think.

8. Cupboard. 3. It is easy for the opposition / opponents to make
promises but it is much harder to carry them out once they
get into power / control.

4. No party had a clear majority. Two parties have formed
a co-operative / coalition.
5. No American President can serve more than two four-
year terms / periods in office.
6. Britain has to have a national / general election at least
once every five years.
7. The Manager / Minister of Finance has said that taxes
will be cut in the budget in May.
8. The most important members of the government are all
in the cupboard / cabinet.

11. 1. solving Use the word given on the right to form a word which | YK-3

2. depends fits in the gap

3. usage Much of what people do is | 1.tosolve

4. complete 1) problems their decision. | 2. to depend

5. comfort Often when then face a problem | 3.to use

6. responding their decision (2) __ upon their | 4. completion

7. relying previous experience. 5. comfortable

8. to apply But the (3) of a decision that | 6. to respond

9. to define seemed to work before does not | 7.torely

10. comparing always help (4) __ anew task. 8. application

11.able If you don’t get out of your | 9. definition

12. perform (5)___ zone while (6)___to | 10. to compare

challenges, you won’t learn | 11.ability
anything. 12.performance
Though sometimes (7) on

ready-made decisions is not bad, in

most life situations you need to
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learn (8) decision
skills.

One of them is to be able (9) _ the
problem and understand how is
different (10) _ to the previous
ones. Only then you will be
(11)__ to select an appropriate
approach to resolve the problem and
(12)___ your task.

making

12.

1,

54,23,6,8,7910

Put the phrases of the letter in the correct order

1. Dear Mr. Smith,

2. | left school three years ago and since then | have had
several jobs in tourism and marketing.

3. For the past six months | have been working for Go-
Places Agency.

4. | am twenty years old. |1 was born in Spain, but my
family moved to England when | was twelve and | have
lived here ever since.

5. 1 would like to apply for the job of temporary manager
which | have seen advertised on your website.

6. The manager has said that he is willing to give me a
reference.

7 | have also been learning German since | left school, so
I speak some German too.

8. | speak Spanish and English fluently.

9. Yours sincerely, Marianna Lopez.

10. I hope you will consider my application.

YK-3

13.

~No o~ whNE

. retail outlets,

. purchaser,

. launched,

. am determined
. convention

. be shortlisted

. eye catching

Fill in the gaps in the sentences with the words given
below:

be shortlisted, convention, retail outlets, launched,
purchaser, eye catching, am determined

1. Most of their sales are through traditional .

2. The cost is burned by the _ of the property.

3. This story was ____ for the Pulitzer Prize.

4.1 tomake it as a jazz musician.

5. She rebelled against ___and refused to marry.

6. The company announced it will ____ a new version of
its software in January

7. He‘s just bought another __ car to remain popular
among girls.

YK-3

14.

. taken on
. switch on
. taking on

lay on

. decided on

. touches on

. checks up on
. called on

. hiton

Choose the suitable phrasal verb from the list given
below and put in the correct tense:

touch on, hit on, call on, lay on, check up on, switch on,
decide on, take on

1. The UN has both sides to observe the ceasefire.
2. Every time you __the television there’s a new reality
show on.

3. We're 50 new staff this year.

4.They __ free entertainment at the club every day.

5. Have you ___ a date for the wedding?

6. The report ___the relationship between poverty and
poor health.

7 My mum me most evenings to see that [‘ve done
my homework.

8. She was as a laboratory assistant

9. Then we the idea of asking viewers to donate
money over the Net.

YK-3

15.

1.

E

Complete the text by using the following word

YK-3
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combinations from the box

A | Profile E | segments

B | monitor F | Developing market
C | buying decisions | G | target audience

D | to determine

As more and more industries are making products
specifically adapted to particular (1) ... of the market,
market researches are being asked to conduct studies and
compile more detailed (2)...of consumer goods.

Broad classification based on sex, age and social class are
not sufficient for companies operating in highly
competitive and (3)... ... . Questionnaires are carefully
designed (4)... the exact needs and demands of
consumers as well as establishing what affects consumer
(5)...when they choose one product instead of another.
Advertising campaigns can then be targeted to appeal to
the identified (6)... .... . Finally, marketing people must
(7)... the success of the campaign and modify it if
necessary.

16. 1. The Marketing Department | Do the following sentences in English VK-2
studies the market demand for a VK-3
particular product. 1. Otmen MapKeTHHTa HWCCIEAYeT PHIHOK Ha MpeaMeT
2. Marketing is responsible for | cmpoca Ha onpeseneHHbIii TOBap.
advertising and promotion of | 2. MapkeTuHr OTBeyaeT 3a pEKIaMy W MPOJBHKCHHE
goods on the market. TOBapa Ha phIHKE.

3. According to marketing, their | 3. CornacHo MapkeTHHTY, HX PabOTa 3aKIIOYAETCS B TOM,
job is to identify, satisfy and | utoGer  ompenenuTh, YAOBICTBOPHUTH H  yIEPKATH
keep customers. KJIMEHTOB.

4. Marketing often studies the | 4. MapkeTuHr 4Yacto HCCIEIyeT MNPOAYKTHI U YCIyrH
products and services of | KOHKypeHTOB.

competitors. 5. MapkeTHHI ¥ TPOAaXH HE MOTYT padoTath
5. Marketing and sales cannot | mpoxykrusHo Apyr 6e3 apyra.

work productively without each

other. 6. LlenTpanbHOE MECTO B MAPKETHUHI€ 3aHUMAET PEKIaMa,
6. Advertising takes the central | To ecTp akTHBHOE HH(POPMHUPOBAHHE MOTEHIIUATBLHOTO
part in marketing, that is active | mokymarens o cBoiicTBax MpPOAYKIIMH.

informing the prospective

customer about the properties of

the products.

17. 1. Informal Match the definitions of styles below: VK-2
2. Formal VK-3
3. Neutral Formal [1. This is the style for emails between friends.

The email might include personal news, funny
comments etc. This style is close to speech,
and has informal words and conversational
expressions. Many people now choose social
media rather than email to communicate with
friends: with social media the style is even
more informal.

Neutral | 2. This is the style of an old-fashioned letter.
Ideas are presented politely and carefully, and
there is much use of fixed expressions and
long words. Grammar and punctuation are
important. This style is not so common, but
you can find it if the subject matter is serious
(for example a complaint), in emails to
customers where you want to make a good
impression, or in some cultures where a more
formal style is expected.

Informal | 3. This is the most common style in
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professional/work emails. The writer and
reader are both busy, so the language is
simple, clear and direct. There is often a
friendly opening line. Sentences are short and
there is use of contractions (I’ve for I have

etc.).
18. Put the words in the right order VK-3
1. What do you think of the fair
trade so far? 1. What think fair trade so you far the do of ?
2. Have you ever been to | 2. you Have to been Wimbledon ever ?
Wimbledon? 3. stay Are to whole you the planning week ?
3. Are you planning to stay the | 4 Chicago the at weather in the is moment How ?
whole week? 5. Do in countries fairs are different you think other?
4. How is the weather in
Chicago at the moment?
5. Do you think fairs are
different in other countries?
19. l.c Match the sentences on the left with the responses on | YK-3
2.e the right
3.a
4.b 1. Could we meet next | a. No, not at all. Here it
5.f week? Say, Wednesday? is.
6.d
2. Il send you those | b. Yes, good idea. When
details. When do you | could you come to my
need them exactly? office?
3. Would you mind giving | c. Yes, of course. That's
me your business card? fine. How about 11:00?
4. Could we meet after | d. OK, but I'm only in the
the fair to discuss this in | office in the morning Can
more detail? you call before noon?
5.I'll prepare our offer and | e. | really need them by
email it to you by next | Tuesday if possible.
Friday.
f. That's great. | look
6. I'll talk to the head of | forward to getting it
my department and ring
you tomorrow.
20. 1. pleasure Complete the email with words from the box VK-3
2. appreciated
3. additional additional, appreciated, arrange, attached, kind, like,
4. attached pleasure, suggest
5. like
6. suggest Dear Rainer,
7. arrange It was a (1) meeting you last week in Brussels and
8. kind I (2) our conversation at your stand very much.

You will find the

(3) information about our

products and services that you requested (4) to this
email, as promised.
I would (5) to visit you soon very much and present

our special package offer for VIP aircrafts. Could |
(6) a meeting at your premises in Bremen?
Please let me know if you could ___ (7) a meeting and if
you need any additional information.

(8) regards,
Brendan
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21 1.order One word in each of the lines below does not go with | VK-3
2. reduce the item in bold. Write the word that does not fit, as in
3. lower the example.

4. calculate
5. extend 1. offer, order, negotiate, get a discount
6. a contract 2. agree to, guarantee, reduce, rnove up, a delivery date
7. arelationship 3. lower, extend, reduce, agree to the duration of a
contract
4. accept, reconsider, receive, calculate an offer
5. reduce, increase, extend, lower the price
6. guarantee quality, delivery time, a contract, cheaper
prices
7. negotiate the price, the conditions, an offer, a
relationship

22 1.D Match the phrases to the definitions VK-3
2.F
3.A 1. exhibition stand A extra advantages
4.G 2. high profile B in the same place
5.C 3. added benefits C potential customers
6. H 4. editorial coverage D The place where you
7.E show your products at a
8.B trade fair

5. prospects E extra visitors

6. key publications F well known

7. additional audience G publicity in magazine
or newspaper articles

8. co-located H the most important
magazines and
newspapers

Kpurepun (1ukanbl) oeHMBAHUS KOMIICTCHIIMM H YPOBHH ee GOpMHPOBAHMA:

[TpoBepka kauecTBa OCBOEHHUSI OCHOBHBIX OOpa30BaTEIbHBIX MPOrPaMM BBICHIETO 00pa3oBaHUS
OCYILIECTBIIsICTCSI B ()OpME TEKYLIEro KOHTPOJS YCIIEBAEMOCTH M HPOMEXYTOYHON aTTecTalluu IO
utoram cemectpa. LleasiMu yCTHOrO M NMHUCHMEHHOTO BHUJOB KOHTPOJISI SIBJISIETCS MPOBEPKA YPOBHS
BJIAJICHUs] M3Y4YEHHOTO0 MaTepuaya, a Takke YPOBHA C(HOPMHUPOBAHHOCTH YMEHHUH U HaBBIKOB
Pa3IUYHBIX BUJIOB SI3bIKOBON JESITEILHOCTH.

Texymmii KOHTPOJIb MOXET NMPOXOJUTh B (GopMme ompoca/Gecesibl, TUCbMEHHOW KOHTPOJILHOU
paboThl, aHAJINM3a PE3EHTAIUI, IPOBEPKU ICCE, KOMIIBIOTEPHOTO TECTUPOBAHUSI.

OreHka 3HaHUH CTYJICHTOB OCYILIECTBISIETCS B OaJlIax ¢ y4eTOM:

- OLEHKHM 3a paboTy B ceMecTpe (OLIEHKHM KOHTPOJIbHBIX pabOT, BBINOJHEHUS JIOMAlllHUX
3aJJaHHii, aKTUBHOCTH pabOThI CTYJJCHTOB HA 3aHATHAX U JIp.);

- OIIEHKH TOJyYEeHHBIX 3HAHUN B X0JI€ 3a4€Ta/IK3aMeHa.

Pe3ynbTaThl TEKyHiero KOHTpOJS M NMPOMEXYTOUYHOM aTTEeCTallMM CTYIEHTOB OLEHUBAIOTCS IO
100-6anpHOM crcTEME B COOTBETCTBUU C OAJUTBHO-PEUTUHTOBOM cucTeMoil OUHYHHBEPCUTETA.

Pe3ynbpTarel OCBOEHMS CTyAE€HTaMU 3HAaHUM, YMEHUMH M KOMIETEHIMH, NPEIyCMOTPEHHBIX
paboueit mporpaMMoil AUCTUTUTHHBI «IHOCTpaHHBIN SI3BIKY», OIEHUBAIOTCS MAKCUMAaJIbHON CyMMOW B
100 GaynoB. bannbHast OLeHKa TEKYIIEro KOHTPOJIS YCIIEBaEMOCTH CTYACHTa OYHOM (hOpMBbI 00yUEeHHUs
B ceMmecTpe cocTaBisieT MakcumyMm 40 OamioB (MakcumyM 20 0ayuioB — MpW TOJBEICHUH WTOTOB
TEKYILLEr0 KOHTPOJIA YCIIEBAEMOCTH B cepeliHe cemectpa (Ha 15 HostOpst u 15 anpens) u makcumym 20
0aJI0B — MpPH MOJIBE/IEHUH UTOTOB TEKYIIEr0 KOHTPOJIS YCIIEBaeMOCTH B KOHIIE cemecTpa). bamibHas
OLIEHKA B 3a4€THO-IK3aMEHAIIMOHHYIO CECCHIO COCTaBIsET MaKkCUMyM 60 GasioB.

Ne Bug otueTHOCTH bamner

/11

1 ammecmayus 8 cepeoure cemecmpa 0-20
ammecmayusl 8 KOHYye cemecmpa 0-20
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2 [TpomexxyTodHast aTTecTamus - 3auem (IK3amMeH) 0-60

Hroro: 0-100

ATTecTallMOHHAs OLICHKA CKJIQ/IbIBAETCA HAa OCHOBE OILEHOK 32 BBIMOJHEHUE JOMAIIHUX 3aJaHui
U OLIEHKU paboThl CTyJEHTA MpernojaBaTesieM B aTTeCTallMOHHBIN nepuoA. [lpu BeicTaBIeHNN JaHHON
OIICHKH YYHUTHIBAECTCSI AKTUBHOCTD CTY/ICHTA BO BpEeMsl ayJJUTOPHBIX 3aHATUMN, BBITIOJIHEHUE UM 3aJJaHUN
JUTSL CAMOCTOSITEIbHOM pabOThI M pe3yNibTaThl cOOECEOBaHMI 110 MaTepHally MPAaKTUYECKUX 3a/laHui.
JlonyckaeTcsi  BBICTaBJIEHHE CTYJICHTY 3auera 1o nucuurinHe  «HOCTpaHHBIN  SI3BIK»
Ha OCHOBaHHUM BBICOKHX pe3yJbTaToB (He MeHee 35 OayoB u3 40) TeKymero KOHTPOJIs 3HAHUK Oe3
IIPOBEJICHUS OIIPOCca Ha 3a4eTe.

Oowan cymma 6annoe Ouenka
Memnee 51 HEYI0BJIETBOPUTEIHHO
51-69 yIIOBJIETBOPUTEIHLHO
70-85 XOpOIIIOo
86-100 OTJIMYHO
51-100 3a4TEHO
Menee 51 HE 3a4TCHO
Tpebosanusn K pe3yromamam 0c60eHUs OUCUUNTUHBL IK3ameH
OneHKa «OTJIMYHO» BBICTABIISAETCS CTYIEHTY npu Hammuuu86- (OTINYHO

100 6annoB peHTHUHIOBOM LIKANbI, €CJIM OH TIIYOOKO M ITPOYHO YCBOMII
[IPOrpaMMHBII MaTepHall, HOHUMaeT 00bEMHBIE CII0KHbBIE TEKCTHI 10
M3y4eHHON TeMaTHKe, THOKO U 3((EKTUBHO UCTIONb3YET A3bIK IS
OOIIEHMSI B CUTyallUsIX HAYYHOT'O U IPOo(eCCHOHAIBLHOTO XapaKTepa,
MO>KET CO3/aTh TOYHOE, XOPOIIIO BEICTPOEHHOE COOOIIEHNE Ha OBITOBBIE U
npodeccuoHaibHbie TeMbI. B peun gomyckaer 1-2 nekcudeckue ommoKH,
He 3aTpyJHSIOIINE TOHUMAaHue, U He 0oJiee IBYX

rpaMMaTH4YECKUX OIINOOK.

O1eHKa «XOPOIIO» BBICTABISAETCS CTYACHTY NP HATUWIHA Xoporo
70-85 6aymioB peHTUHIOBOM LIKANbI, €CJIM OH TBEPAO

3HAeT MaTepuall, TOHUMAET COZiep)KaHNe TEKCTOB HAa NU3yUEHHBIE TEMBI,
TOBOPUT JIOCTATOYHO OBICTPO M CBOOOIHO 6€3 0COOBIX 3aTpyJHEHHUH,
yMeeT JeNiaTh YE€TKHE U MOAPOOHBIE COOOIIECHUS ¥ U3JI0KUTh CBOW B3TJIA
Ha OCHOBHYIO Mpobnemy. B peun nonyckaer 1-2 nekcuyeckue u 3-4
rpaMMaTHYeCKHe OMMMOKH, HEe 3aTPYAHSIONINE OOIICHHE.

O1ieHKa «y/I0BJIETBOPUTEIBHOY BBICTABIAETCS CTYACHTY Npu Hanuuuu S50-| Y 10BIETBOPUTETHHO
69 6aTOB PEUTUHTOBOM IITKAJIBI, €CJTM OH UMEET 3HAHUS TOJIHKO
OCHOBHOT'O MaTepuasa, IOHUMAaeT TOJIbKO OCHOBHBIE UJIEU TEKCTOB Ha
Mpo¢eCCUOHATBHBIC TEMBI, MOYKET COCTABUTh CBSI3HOE COOOIICHHE 110
MPOWICHHON TEMATHKE, UCTILITHIBACT 3aTPYAHEHHUS C TTOI00POM CIIOB H
BBIPOKCHHUI TEPMHUHOJIOTHYECKOTO XapakTepa. B peun gomyckaer 3-4
MEKCUYECKUX U 0 8 TPaMMAaTHYECKUX OIIHOOK.
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OreHKa «HEyI0BICTBOPUTEIHHOY BBICTABIIACTCS CTYACHTY NP HATMYUH
MeHee 50 0anmioB pedTUHIoBOM 1IKaibl. CTyI€HT HE 3HaeT 3HAaYUTEIbHON
YaCTH NPOTrPaMMHOTO MaTepraa, He TIOHUMAET OCHOBHBIE UEU TEKCTOB
Ha Mpo(ecCHOHANbHBIE TEMbI, B CUTYAIHIX MPO(PEeCCHOHAIBHOTO
OOILECHNST MOXKET Y4acTBOBATh B HECIIOKHOM Pa3roBOPE, €CIIM COOECeTHUK
rOBOPHUT MCIAJICHHO U OT‘-IéTJII/IBO, HUMECT OFpaHI/I‘-ICHHBIf/’I 3arac, 1jioxo
BJIaJiceT TEPMUHOJIOTHEH, T0ITycKaeT 4 Jekcndeckux u Oosee 8
rpaMMaTHYECKUX OUIMOOK, 3aTPYAHSIONMX KOMMYHHKAIIHIO.

HeynosnerBoputenbHO

Tpeﬁoeauuﬂ K pe3yibmamam 0C60eHuU ducuunﬂunbt

3auém

«3a4TEeHO) BBICTABIIAETCS CTYAEHTY OT 51 OajljIoB pEeHTUHIOBOM 1IKAJIbI
(3HaHUA yJOBIETBOPSIOT TPEOOBAHUAM OLEHOK «OTIMYHO, «XOPOILOY,
«(YZI0BJIETBOPUTEIILHO»)

3aureHo

«He 3auTeH0» BBICTABIIsAETCS CTYACHTY IIPU HANUYMK MeHee 51 Oanios
[PEUTHHTOBOM MIKAJIBI (3HAHUS COOTBETCTBYIOT TPEOOBAHUSIM OIICHKH
(HEYJIOBJIETBOPUTEIHHOY)

He 3aureno
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